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Overview 

How is Alaska viewed by citizens of the rest of the United States?  Did the image of Alaska 
suffer during the media scrutiny surrounding the ANWR debate, the “bridges to nowhere” 
campaign and other controversies with our federal government?  Where do people get their 
information about Alaska?  How can we change the opinions of U.S. citizens -- and do we 
even need to?  These are the underlying questions which this research sought to answer.   

RESEARCH REGIONS 
 

 

Seattle 

Phoenix Dallas 
Atlanta 

Boston 

Chicago 

 
 
 West Midwest South Northeast 
 Pacific West North Central South Atlantic New England 
 Mountain East North Central East South Central Middle Atlantic 
   West South Central 
   
 

 

 Indicates the site of a qualitative focus group. 
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Methodology 

Quantitative Research 

During the period May 18 through May 24, 2006, one thousand five hundred (n=1500) U.S. 
citizens throughout the continental United States were personally contacted via telephone.  
The sample size in each state was determined by that state’s proportion of the national 
population of registered voters.  Individuals within each state were randomly selected from a 
national database of registered voter households in proportion to population size within area 
codes and exchanges using random digit dialing (RDD).  The SPSS Quancept Computer-
Assisted-Telephone-Interviewing system (CATI) was used to manage and control all aspects 
of dialing.  As many as six callbacks were attempted to maximize sample penetration.  All 
results were weighted by geographic region, age, gender and race to adjust for non-response.  
The margin of error is +/- 2.6%.   

 
RESPONDENT PROFILE 

 
 Gender   Labor Union Member  

Male 48%  Yes 15% 
Female 52%  No 85% 

     
Age

 
 
 
 

     
18-29 18%  

Environmental  
Organization Member   

 30-49 40%  Yes 8% 
 50-64 23%  No 92% 
 65+ 18%    

Refused 1%  Politically Active 
 

  
   Yes 28%  
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Education   No 72% 
Less than high school 2%    

Some high school 5%  Political Party Preference  
High school graduate 28%  Republican 30% 

Some college or 23%  Independent 30% 
College graduate 28%  Democrat 31% 

Post-graduate 14%  None/depends/varies 9% 
     
Race/Ethnicity   Geographic Regions  

Caucasian/white 78%  Northeast 21% 
African American/black 10%  Midwest 21% 
Pacific Islander/Asian 1%  South 35% 

Hispanic 9%  West 23% 
Other/Refused 2%    
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Methodology 

Qualitative Research 

During the period May 15 through May 23, 2006, six “opinion leader” focus groups were held 
in U.S. cities geographically distributed throughout the nation.  [Note “starred” locations on 
page 1.]   
 

Seattle, WA May 15 
Phoenix, AZ May 16 
Dallas, TX May 17 
Atlanta, GA May 18 
Chicago, IL May 22 
Boston, MA May 23 

 
Each group was attended by 9-11 “opinion leaders” of that area.  An “opinion leader” was 
defined as a person who is in a position to influence the attitudes and beliefs of others.  
Examples include:  attended political caucus, worked on a political campaign, served as an 
appointed or official, have written letters to the editor or op-ed pieces, or lobbied or contacted 
an elected official.    [Please see Appendix for complete profiles.] 

 
PARTICIPANT PROFILE 

 
Gender 

 
Age 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
Male 5 5 7 6 5 5 34 

Female 4 6 3 6 5 6 30 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
18-29 years 1 2 1 1 0 1 6 
30-44 years 2 5 4 4 5 4 24 
45-59 years 5 2 5 6 
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Occupation 

 

3 3 24 
60 years or older 1 2 1 1 2 3 10 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
Professional 1 1 0 1 1 0 4 

Service 5 1 2 2 4 3 17 
Sales/Retail 1 2 3 3 1 2 12 

Construction/Labor 0 1 0 1 0 1 3 
1 2 1 3 4 3 Office/Clerical 14 
1 1 1 0 0 1 Homemaker/Childcare 4 
0 0 2 0 0 1 Retired/Unemployed 3 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

Findings 
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Overall, by a huge margin (91% to 5%), respondents of the continental United States, report 
strongly positive perceptions toward Alaska.   
 
 

Question: What’s your general, overall attitude toward Alaska?  
Would you say you basically have a positive, 
somewhat positive, somewhat negative or very 
negative impression of Alaska?   

47%

44%

4%

1%

Very positive

Somewhat positive

Somewhat negative

Very negative

91%

 
 
 
 
 
And the highly positive perceptions are strongly consistent throughout all geographic regions.   

FOCUS GROUPS:  ATTITUDES TOWARD ALASKA 
 
Atlanta Positive, lack information 
Boston   Positive, don’t know enough about AK 
Chicago   Mostly positive, one very negative 
Dallas Positive, heard nothing bad 
Phoenix Positive, but it’s cold 
Seattle Positive, diverse population 

 
 

“…general overall attitude toward Alaska…” 
 
 

 Northeast Midwest South West 
Very positive 48% 50% 45% 48% 
Somewhat positive 44% 41% 44% 44% 
Somewhat negative 3% 3% 4% 3% 
Very negative 1% 1% 1% 1% 
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By far, most of the positive perceptions of Alaska are related to “natural beauty” (56%), followed 
by “personal/social reasons” (14%) and “national asset” (12%).   
 
 

Question: And what’s the reason that’s the case -- why 
you have a positive impression of Alaska? 

 
 Positive 

“Natural Beauty / not crowded /  56% outdoors / primitive / clean” 
“Personal reasons / different cultures /  14% friends / family / like the people” 

12% “Asset to us / one of our states /  
part of the U.S. / job opportunities” 

8% “No reason not to like / like to visit” 
2% Other 
4% Unsure 
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FOCUS GROUPS:  TALK ABOUT ALASKA…? 
 
Atlanta Beautiful, scenery, weather, touring, visit, oil reserves 
Boston   Scenic beauty, rugged, vacation, oil exploration, ANWR, 

value of wilderness 
Chicago   Beauty of landscape, cruises, wilderness, visiting, oil spill, 

drilling, wildlife 
Dallas Wildlife, visit, cruise, beauty of land, oil, source of fuel, 

weather 
Phoenix Grandeur, beauty, travel, history, cruise, wildlife, fishing, 

climate 
Seattle Beautiful, cold, scenery, cruise, travel, oil, drilling, weather 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
On the other hand, the few negative perceptions are primarily associated with “cold” and a small 
variety of single mentions.   
 
 

“…why you have a negative impression of Alaska…?” 
 

 Negative 
2% “Cold” 

2% “Isolated / politics / oil / environmental damage” / 
other / unsure 
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People who choose to live in Alaska are widely perceived to be different from residents of the 
United States as a whole (67%)   
 

Question: Would you say people who choose to live in Alaska 
have the same basic attitudes and characteristics as 
people who live in the rest of the U.S., or do they have 
different attitudes and characteristics? 

67%

29%

4%

Different

Same

Not sure

 
FOCUS GROUPS:  HOW ARE ALASKANS DIFFERENT? 
 
Atlanta Unique, pioneer, adventurous, seek isolation, escape 
Boston   Open-minded, pioneer, independent, stress-free,  

hard lifestyle 
Chicago   Laid-back, independent, rugged, melting pot,  

not mainstream 
Dallas Adventurous, take a chance, introvert, many Natives 
Phoenix Tough, “rogue”, freedom, independent, reminds me of 

the Foreign Legion, adventurous, escape, new start 
Seattle Off the grid, resourceful, like cold, lack culture,  

like solitude 

 
 
 
 
 
 
 
 
 
 
 
 
Perceptions that Alaskans have different attitudes and characteristics are strongest in 
Northeastern states, and relatively weaker in the Midwest.   
 

“…people…in Alaska have the same basic attitudes and characteristics or different…?” 

72%

62%

67%

67%

23%

33%

29%

31%

Northeast

Midwest

South

West

Different Same
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Most of the perceptions of Alaskans’ “differences” could be considered positive and 
complimentary.   
 

Question: In your opinion, what are some of the 
different attitudes or characteristics of people 
who choose to live in Alaska? 

 

59% 
“Adventurous / pioneering / wildness /  
like freedom / independent / solitary /  
stand-up / hardy / rugged” 

12% “Hard working / deal with weather /  
like the cold / jobs / money” 

9% “Laid back / friendly / adaptable /  
less materialistic / family-oriented” 

8% “Cultural variety / rural” 

7% “Care about environment / protective / 
appreciate nature” 

4% “Greedy / strange / suspicious / depressed” 
 
 
 
 
 
And again, a strong consistency in national attitudes is found throughout the United States.   
 
 

“…different attitudes or characteristics of people who…live in Alaska…” 
 

 Northeast Midwest South West 
“Adventurous / pioneering / wildness /  
like freedom / independent / solitary /  

stand-up / hardy / rugged” 
59% 58% 56% 66% 

“Hard working / deal with weather /  
like the cold / jobs / money” 11% 8% 15% 10% 

“Laid back / friendly / adaptable / less 
materialistic / family-oriented” 9% 9% 7% 10% 

“Cultural variety / rural” 9% 11% 8% 7% 

“Care about environment / protective / 
appreciate nature” 10% 7% 5% 9% 

“Greedy / strange / suspicious / depressed” 3% 2% 4% 3% 
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On a nationwide basis, the first “national” thought that comes to mind concerning “Alaska” is 
related to “cold, ice and snow” (42%), followed by “petroleum” (17%) and “natural beauty” 
(16%).   
 

Question: Overall, what’s the first word or phrase that 
comes to mind when you hear the word 
“Alaska?” 

 
42% “Cold / snow / ice / glaciers” 
17% “Oil / ANWR / pipeline / drilling” 

“Beautiful / wilderness / wildlife / mountains / 
nature / ‘last frontier’ “ 16% 

5% “Fishing / hunting / polar bears / salmon” 
3% “Large / largest / wide open / remote / distant” 
3% “Vacation / cruise / relative / friend / tourism” 
2% “Anchorage / Juneau / Denali” 

10% Other 
2% Don’t know / unsure / nothing 

 
 

DITTMAN RESEARCH CORPORATION OF ALASKA 

FOCUS GROUPS:  FIRST WORD OR PHRASE REGARDING ALASKA 
 
Atlanta Klondike, cold, rugged, sparse, dark, mosquitoes, 

limited services, Iditarod, Natives, ALCAN highway, 
military 

Boston   Cold, bleak, snow, igloos, oil, rugged, outdoors, 
wilderness, bargain price, pipeline, Eskimos 

Chicago   Ice, cold, dark, beauty, huge, wildlife, Mt. McKinley, 
desolate, earthquakes, fishing 

Dallas Snow, cold, open, beauty, oil, drilling, polar bears, 
cruise, bridges to nowhere 

Phoenix Cold, winter, dark, big, unexplored, glaciers, bears, 
wildlife, ALCAN highway, top of the world 

Seattle Cold, glaciers, mountains, cruises, northern lights, 
fishing, wildlife, Iditarod 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



II 
 

FINDINGS HOW THE U.S. VIEWS US 
 
 

9 
DITTMAN RESEARCH CORPORATION OF ALASKA 

 

 
Geographically throughout the “lower 48”, most regions report basically similar views, except 
Southern respondents are the most likely to think of “cold” (52%) and least likely to think of 
“natural beauty” (10%).   
 
 

 “…first word or phrase…when you hear the word ‘Alaska’…” 
 

 Northeast Midwest South West 

“Cold / snow / ice / glaciers” 36% 44% 52% 39% 
“Oil / ANWR / pipeline / drilling” 19% 19% 17% 15% 

“Beautiful / wilderness / wildlife / mountains / 
nature / ‘last frontier’ “ 20% 16% 10% 21% 

“Fishing / hunting / polar bears / salmon” 4% 3% 4% 9% 
“Large / largest / wide open / remote / distant” 3% 4% 4% 3% 
“Vacation / cruise / relative / friend / tourism” 3% 3% 2% 3% 

“Anchorage / Juneau / Denali” 1% -- 2% 2% 
Other 13% 9% 7% 4% 

Don’t know / unsure / nothing 1% 2% 2% 1% 
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A broad majority of the national public-at-large (60%) believes at least half of Alaska, or more, is 
covered by glaciers, ice and snow most of the year.  This is a broadly mistaken perception, the 
actual percentage is “almost none” -- approximately 5%.   
 
 

Question: About what percentage of Alaska would you 
say is covered by glaciers, ice and snow most 
of the year?  Would you say almost all, about 
three-quarters, about half, about one-quarter, 
or almost none? 

 
6% Almost all 

22% About three-quarters 
32% About half 
30% About one-quarter 
4% Almost none 
6% Not sure 

 
 
 
 
 

60% 

Correct answer 

Even people who live closer to Alaska, in the Western U.S., describe perceptions very similar to 
the other regions.   
 
 

“…what percentage of Alaska is covered by glaciers, ice and snow…” 
 

 Northeast Midwest South West 
Almost all 8% 6% 7% 4% 
About three-quarters 22% 23% 23% 22% 
About half 35% 28% 33% 32% 
About one-quarter 29% 32% 29% 33% 
Almost none 2% 6% 3% 6% 
Not sure 5% 5% 5% 3% 
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Nationwide, national perceptions of Alaska’s size are divided into almost equal “thirds” -- 30% 
believe Alaska is at least half as large as the continental U.S., 35% believe Alaska is about one-
fifth the size of the U.S., and 28% believe Alaska is about one-tenth the size of the U.S..  The 
actual comparative size is one-fifth.   
 

Question: As far as you know, how big is Alaska in terms of 
physical size compared to the continental United 
States -- is Alaska twice as big, about the same size, 
half as big, one-fifth as big, or about one-tenth the 
size of the United States as a whole? 
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3% Twice as big 
6% About the same 

21% About half as big 
35% About one-fifth 

30% 

28% About one-tenth 
7% Not sure 

 
 
 
 
 

Correct answer 

Again, there is very little difference in terms of the perception of Alaska’s size based on 
geographic location.   
 
 

“…how big is Alaska in terms of physical size…” 
 

 Northeast Midwest South West 
Twice as big 2% 3% 3% 2% 
About the same 4% 5% 6% 7% 
About half as big 23% 20% 20% 22% 
About one-fifth 37% 36% 33% 33% 
About one-tenth 27% 29% 27% 30% 
Not sure 7% 6% 11% 6% 
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Few residents of other states are aware or could correctly guess the population of Alaska.  Only 
15% reported the correct range of “between 500,000 and 1,000,000”.  The actual number of 
Alaskans is approximately 665,000. 
 
 

Question: How many people would you estimate live in 
Alaska? 

 
15% Under 250,000 
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10% Between 250,000 - 500,000 
15% Between 500,000 - 1,000,000 
15% Between 1,000,000 - 2,000,000 
12% Between 2,000,000 - 5,000,000 
9% Over 5,000,000 

24% Unsure 

36% 

25% 

Correct answer 

 
 
 
 
 
Proximity to Alaska makes little difference -- Western state views are only slightly more likely to 
be correct.   
 
 

“…How many people…live in Alaska…” 
 
 

 Northeast Midwest South West 
Under 250,000 17% 14% 14% 14% 
Between 250,000 - 500,000 8% 13% 8% 10% 
Between 500,000 - 1,000,000 14% 10% 16% 18% 
Between 1,000,000 - 2,000,000 14% 14% 16% 16% 
Over 2,000,000 22% 20% 22% 22% 
Unsure 25% 29% 24% 21% 
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As far as statehood is concerned, most Americans (88%) are aware Alaska is a state; however, 
approximately one out of eight (12%) aren’t sure, or believe Alaska is either a territory, 
commonwealth or separate nation.   
 
 

Question: What is the relationship between Alaska and the 
continental United States -- is Alaska a territory, a 
state, a commonwealth, or a separate country? 

 
88% State 
5% 

Correct answer 
Territory 

4% Separate country 
2% Commonwealth 
1% Not sure 

 
 
 
 
 
 
 
People who live in the Western states are most likely to be aware Alaska is a state, while people 
in the South and Northeast are less aware.   
 
 

“…Relationship between Alaska and the continental United States…” 
 

 Northeast Midwest South West 
State 86% 90% 85% 92% 
Territory 7% 4% 5% 4% 
Separate country 3% 5% 6% 1% 
Commonwealth 2% 1% 2% 2% 
Not sure 2% -- 3% 1% 
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The largest number of people in the continental U.S. (38%) underestimate Alaska’s percentage 
of domestic oil production, while over one out of four (28%) overestimate it, and 14% didn’t have 
any idea.  The actual percentage is close to 16%.   
 
 

Question: What percentage of the oil produced in the 
United States would you estimate comes from 
Alaska at the present time? 

 
18% 5% or less 
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20% 6-10% 
20% 11-20% 
20% 21-40% 
8% 41% or more 

14% Not sure 
 
 
 
 
 
Once again, there is very little difference reported on a geographic basis.   
 
 

“…percentage of the oil produced in the United States…from Alaska…?” 
 
  Northeast Midwest South West 
 5% or less 17% 18% 16% 21% 
 6-10% 23% 20% 19% 19% 
 11-20% 19%  20% 22% 16% 
 21-40% 22% 22% 20% 20% 
 41% or more 6% 7% 9% 9% 
 Not sure 13% 13% 14% 15% 
 
 

38% 

Correct answer 

28% 

40% 38% 35% 40% 

29% 28% 29% 29% 
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Over four out of five respondents of other states (83%) are not aware the number of caribou in 
Prudhoe Bay has increased since North Slope oil development began.  The actual increase is 
approximately five-fold -- from 5-6,000 in the late 1970’s to over 30,000 at the present time.   
 
 

Question: In your opinion, have the number of caribou 
in Prudhoe Bay on Alaska’s North Slope 
increased, stayed about the same, or 
decreased since oil development began? 

 
17% Increased 
26% 

Correct answer 
Stayed the same 

37% Decreased 
20% 

83% 
Not sure 

 
 
 
 
 
Residents of Northeastern states (10%) are the least likely to be aware of the caribou increase, 
but overall, regional perceptions in all areas are almost all completely mistaken.   
 

“…number of caribou in Prudhoe Bay on Alaska’s North Slope…” 
 

 Northeast Midwest South West 
Increased 10% 20% 18% 19% 
Stayed the same 27% 26% 26% 24% 
Decreased 39% 39% 35% 38% 
Not sure 23% 15% 20% 19% 
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Over one out of three “lower 48” residents (36%) feel Alaska is still “catching up” to the other 
states. 
 

Question: Although not everyone knows it, Alaska has 
been a state for less than 50 years.  In terms of 
its needs, do you think Alaska is still 
“catching up” with other states, or is Alaska 
about the same or ahead of the other states? 

 
36% Catching up 
51% About the same 
7% Ahead 
6% Not sure 

 
 FOCUS GROUPS:  ALASKA STILL “CATCHING UP”? 

 
Atlanta No state is where it was 50 years ago.   

Schools are good, defense, roads, infrastructure good. 
Change is rough on Alaska Natives.   

Boston   Don’t know its needs, probably still “catching up”. 
Chicago   It’s caught up, but again, maybe not. 

Are the people poor? 
Dallas Still catching up.  Small towns live primitively. 

Isolated, not much infrastructure. 
Phoenix Still behind -- police, medical -- backwards. 

Infrastructure like roads and highways are behind in 
rural areas. 

Seattle Alaska gets more than Washington.   
Alaska has caught up.  As a territory, they got more 
money for defense during the Cold War. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Residents of Western states are the most likely to feel Alaska is still “catching up” (41%), while 
Northeastern residents are least likely (31%).   
 
 

“…do you think Alaska is still “catching up” with the other states…” 
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 Northeast Midwest South West 
Catching up 31% 32% 37% 41% 
About the same 50% 55% 50% 49% 
Ahead 8% 8% 8% 6% 
Not sure 11% 5% 6% 4% 

 



II 
 

FINDINGS HOW THE U.S. VIEWS US 
 
 

17 

 

 
Similar to the number of national respondents who believe Alaska is still “catching up”, 33% 
believe Alaska has a lower standard of living than the average person in their state.   
 
 

Question: And what about the standard of living of the 
average person living in Alaska, would you say 
they have a higher standard, about the same 
standard, or a lower standard of living than 
the average person in your state? 

12%

48%

33%

7%

Higher

About same

Lower

Not sure

 
 
 
 
 
Northeastern U.S. residents are the most likely to believe the average Alaskan has a lower 
standard of living (43%).   
 
 

“…standard of living of the average person living in Alaska…” 
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 Northeast Midwest South West 
Higher 10% 9% 15% 10% 
About same 37% 51% 51% 49% 
Lower 43% 34% 26% 33% 
Not sure 10% 6% 8% 8% 
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Approximately one out of five residents (21%) of the “lower 48” believe Alaska’s basic public 
facilities are “worse off” than in other states.   
 

Question: As far as the condition of its basic public 
facilities such as airports, docks, harbors and 
highways are concerned, do you think Alaska 
is better off, about the same, or worse off than 
the rest of the United States? 

14%

54%

21%

11%

Better

About same

Worse

Not sure

 
 
 
 
 
 
And in this case, all regions reported virtually identical perceptions.   
 
 
 

“…condition of its basic public facilities…” 
 

 Northeast Midwest South West 
Better 15% 13% 15% 15% 
About same 53% 53% 56% 54% 
Worse 18% 24% 21% 22% 
Not sure 14% 10% 8% 8% 
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Similar to public facilities, approximately one out of five U.S. residents (18%) believe Alaska’s 
basic human services are worse off than in other states.   
 

Question: And as far as basic human services are 
concerned -- such as water, sewers, public 
health and sanitation -- do you feel Alaska is 
better off, about the same, or worse off than 
the rest of the United States? 

 

12%

60%

18%

10%

Better

About same

Worse

Not sure

 
 
 
 
 
 
 
There is some regional variation, but again, the broad pattern is consistent.   
 
 
 

“…basic human services are concerned…” 
 

 Northeast Midwest South West 
Better 13% 12% 12% 10% 
About same 56% 58% 61% 65% 
Worse 16% 20% 17% 18% 
Not sure 15% 9% 10% 8% 
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As far as “cost-of-living” is concerned, most U.S. residents (57%) believe it costs more to live in 
Alaska than where they live.   
 
 

Question: What do you think about living costs in 
Alaska -- in your opinion, does it cost more, 
about the same, or less to live in Alaska than 
the state where you live? 

57%

12%

22%

9%

More

About same

Less

Not sure

 
 
 
 
 
 
However, in this case Northeast residents are not so sure -- approximately one out of three 
(30%) believe Alaska’s living costs may be lower than in the Northeast.   
 
 

“…living costs in Alaska…” 
 

 Northeast Midwest South West 
More 49% 63% 59% 55% 
About same 10% 12% 14% 12% 
Less 30% 15% 19% 24% 
Not sure 11% 10% 8% 9% 
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Very few members of the national public-at-large (8%) feel Alaska gets too much money from 
the federal government -- most (44%) feel it receives “about the right amount”, and one out of 
five (21%) believe Alaska doesn’t get enough.   
 
 

Question: Do you feel Alaska gets too much, about the 
right amount, or not enough money from the 
federal government? 

8%

44%

21%

27%

Too much

About right

Not enough

Not sure

 
 
 
 

FOCUS GROUPS: ALASKA GET MORE THAN ITS SHARE OF 
FEDERAL MONEY? 

 
Atlanta Per capita, probably more.  It should be based on 

population. 
Boston   Most states do.  A lot of pork, low opinion of most 

politicians. 
Chicago   Don’t know, most of the land is federal.   

What are their needs? 
Dallas Gets less than its share. 
Phoenix Per capita, more.  Federal employees make more. 
Seattle In total, probably not.  Per capita, yes.   

 
 
 
 
 
 
 
 
 
 
 
 
The small percentage (7-9%) of people who feel Alaska receives too much federal money is 
virtually identical throughout all regions.   
 
 

“…feel Alaska gets…money from the federal government…” 
 

 Northeast Midwest South West 
Too much 9% 7% 7% 7% 
About right 41% 42% 48% 43% 
Not enough 24% 22% 20% 19% 
Not sure 26% 28% 25% 31% 
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Rather than receiving too much federal money, approximately one out of five (19%) feel Alaska 
needs more federal help than other states, but a substantial majority (60%) feel Alaska is in 
about the same position as other states. 
 
 

Question: Do you feel Alaska needs more help, about 
the same amount, or less help from the federal 
government than other states? 

 

19%

60%

12%

9%

More

About the same

Less

Not sure

 
 
 
 
 
 
 
 
 
 
 
Once again, there are broadly similar results throughout the various geographic regions. 
 
 

“…feel Alaska needs ___  help from the federal government than other states…” 
 

 Northeast Midwest South West 
More 22% 18% 20% 17% 
About same 53% 62% 62% 61% 
Less 13% 13% 10% 13% 
Not sure 11% 7% 8% 9% 
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Similar to the 8% who feel Alaska receives too much money from the federal government, 9% 
believe Alaska’s congressional delegation has “too much” power and influence.  On the other 
hand, the largest number by far (47%) think it’s “about right”, and one out of four (25%) say 
Alaska’s delegation doesn’t have enough power and influence.   
 
 

Question: In your opinion, do you feel Alaska’s US 
Senators and Representative have too much, 
about the right amount, or not enough power 
and influence in Congress? 

 

9%

47%

25%

19%

Too much

About right

Not enough

Not sure

 
 
 
 
 
 
 
The “not enough” power and influence sentiment exceeds the “too much” sentiment by a wide 
margin in each region.   
 
 

“…Alaska’s US Senators and Congressman have…power and influence …” 
 

DITTMAN RESEARCH CORPORATION OF ALASKA 

 Northeast Midwest South West 
Too much 10% 8% 8% 13% 
About right 48% 48% 48% 44% 
Not enough 20% 24% 28% 24% 
Not sure 22% 20% 17% 19% 
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Approximately one out of five (19%) believe Alaska is handling its money more wisely than most 
of the other states.   
 
 

Question: As far as you know, from anything you may 
have read or heard, do you feel the State of 
Alaska is handling its money more wisely, 
about the same, or less wisely than most of 
the other states? 

 
19% More wisely 
58% About the same 
7% Less wisely 

16% Not sure 
 
 
 
 
 
 
 
 
 
Northeastern state residents are the most likely to feel Alaska is not handling its money wisely, 
but the percentage is small (11%) and in every region Alaska receives much more credit than 
criticism.   
 
 

“…State of Alaska handling its money wisely…” 
 

 Northeast Midwest South West 
More wisely 20% 16% 21% 17% 
About the same 47% 64% 60% 59% 
Less wisely 11% 4% 6% 6% 
Not sure 22% 16% 13% 18% 
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And when Alaska’s “Permanent Fund” is described, nearly nine out of ten respondents 
nationwide (88%) believe Alaska has shown “wise fiscal planning for its future”.   
 
 

Question: Alaska has established what is known as the 
“permanent fund”.  One-fourth (25%) of the money 
Alaska receives from its oil and gas resources is 
placed in the Permanent Fund to be invested.  The 
money placed in the fund cannot be withdrawn or 
spent; however, the income from the investments can 
be used for public purposes.  Do you feel that by 
establishing the Permanent Fund, Alaska has shown 
wise or unwise financial planning for its future? 

Wise, 88%

Not sure, 7%

Unwise, 5%

 
 
 
 
 
 
 
Residents of all regions are almost identically impressed by Alaska’s “Permanent Fund” 
planning.   
 
 

“…feel that Alaska has shown wise or unwise financial planning…” 
 

 Northeast Midwest South West 
Wise 89% 89% 89% 86% 
Unwise 5% 3% 5% 6% 
Not sure 6% 8% 6% 8% 
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Approximately two out of three U.S. residents (66%) report they believe Alaska is important to 
America’s national defense.   
 
 

Question: And how important is the military presence in 
Alaska to America’s national defense?  Is it 
extremely important, quite important, not too 
important or not at all important? 

 
 27% Extremely important 
 39% Quite important 
 24% Not too important 

66% 

 6% Not at all important 
 4% Not sure 
 
 
 
 
 
 
 
 
 
 
U.S. residents living in the Southern states are the most likely to report they believe in Alaska’s 
military importance (72%).   
 
 

“…important is the military presence in Alaska to America’s national defense…” 
 

 Northeast Midwest South West 
Important 64% 67% 72% 61% 
Not important 34% 29% 25% 34% 
Not sure 2% 4% 3% 5% 
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Nearly nine out of ten U.S. residents (86%) believe Alaska’s natural resources are important to 
the United States.   
 

Question: How important are Alaska’s natural resources 
-- such as coal, timber, fishing and mining -- 
to the United States?  Are they extremely 
important, quite important, not too important 
or not at all important? 

 
 35% Extremely important 
 51% Quite important 
 10% Not too important 

86% 

 2% Not at all important 
 2% Not sure 
 
 
 
 
 
 
 
 
 
 
Once again, regional perceptions are virtually identical.   
 
 

 “…important are Alaska’s natural resources…to the United States…”  
 

 Northeast Midwest South West 
Important 86% 86% 86% 84% 
Not important 13% 11% 11% 13% 
Not sure 1% 3% 3% 3% 
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Separated from “Alaska’s natural resources” in general, approximately three out of four 
respondents (73%) reported they specifically believe Alaska’s oil and gas are important for 
America’s energy independence.   
 
 

Question: What about oil and gas specifically -- how 
important for America’s energy independence 
is developing Alaska’s oil and gas resources?  
Is it extremely important, quite important, not 
too important or not at all important? 

 
 43% Extremely important 
 30% Quite important 
 16% Not too important 

73% 

 8% Not at all important 
 3% Not sure 
 
 
 
 
 
 
 
 
 
 
Northeastern and Western state residents are more likely to say “not important” (29-30%), but a 
huge majority (67-70%) believe Alaska oil and gas is important.   
 
 

“…how important for America’s energy independence …” 
 

 Northeast Midwest South West 
Important 70% 77% 78% 67% 
Not important 29% 22% 19% 30% 
Not sure 1% 1% 3% 3% 
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On a nationwide basis, a substantial majority (60%) report they would like to see a major effort 
to increase the amount of oil that comes from Alaska.   
 
 

Question: Would you like to see a major effort to 
increase the amount of oil that comes from 
Alaska, or not? 

 

Yes, 60%

No, 38%

Not sure, 2%

 
 
 
 
 
 
 
 
 
 
The margin is much closer in the Northeastern states, and a little closer in the West.   
 
 

“…like to see a major effort to increase the amount of oil that comes from Alaska…” 
 

 Northeast Midwest South West 
Yes 50% 65% 66% 54% 
No 47% 33% 31% 44% 
Not sure 3% 2% 3% 2% 
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Over three out of four “lower 48” residents (76%) believe Alaska can be trusted to develop its 
natural resources carefully.   
 
 

Question: Do you feel the State of Alaska can or cannot 
be trusted to develop its natural resources 
carefully, without causing unacceptable 
environmental damage? 

 
76% Can be trusted 
15% Cannot be trusted 
9% Not sure 

  
 
 
 
 
 
 
 
 
 
 
 
And by a 3:1 ratio, Northeastern state residents agree. 
 
 

“…State of Alaska can or cannot be trusted to develop its natural resources…” 
 
 

 Northeast Midwest South West 
Can be trusted 69% 82% 76% 76% 
Cannot be trusted 23% 10% 14% 16% 
Not sure 9% 9% 10% 8% 
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However, IF a choice has to be made, “protecting the environment” (59%) is widely seen as 
being more important than “developing Alaska’s energy resources” (37%).   
 
 

Question: If you had to make a choice between these 
two, which is the most important… 
developing Alaska’s energy resources or 
protecting Alaska’s environment? 

 
37% Developing energy resources 
59% Protecting the environment 
4% Not sure 

  
 
 
 
 
 
 
 
 
 
 
 
In the Northeastern states, “environmental protection” exceeds “develop energy” by nearly 2:1.   
 
 

“…developing energy resources or protecting environment…?” 
 

 Northeast Midwest South West 
Develop energy 33% 43% 38% 35% 
Protect environment 64% 52% 59% 62% 
Not sure 4% 5% 3% 3% 
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On a national basis, support for allowing oil and gas exploration in ANWR exceeds opposition 
by 9% (51% “should”, 42% “should not”).   
 

Question: The Arctic National Wildlife Refuge, usually referred 
to by its initials A-N-W-R or “Ann Wahr” is located 
on the northern edge of Alaska between Prudhoe Bay 
and the Canadian border.  What is your opinion, do 
you feel oil and gas exploration should or should not 
be allowed in that area? 

Should, 
51%

Should 
not, 42%

Not sure, 
7%

 
 
 
 

FOCUS GROUPS: ANWR… ALLOW OIL AND GAS EXPLORATION? 
 
Atlanta How do Alaskans feel?  Are there conflicts with the Natives?  Are 

Alaskan voices heard?  Depends on who gets the profits.  Have a plan.  
Keep the caribou safe.  Not off-shore, remember Exxon Valdez. 

 
Boston   Not enough information.  Need to know what’s there.  Don’t know who 

to trust, is it similar to Iraq, information wrong?  Need debate with both 
sides, point/counter-point.  Need some federal oversight. 

 
Chicago   Need to explore, international oil money going to evil dictatorships.  

Small impact, size of postage stamp.  Some opposition, use exploration 
money to fund research to replace oil with alternative energy resources.  
Would not reduce fuel prices.  Need to conserve. 

 
Dallas Strong yes!  Alaska Natives in favor, won’t harm them.  Need to explore 

to see how much is there.  Limited opposition based on using 
alternatives, ethanol. 

 
Phoenix Limited knowledge.  Who’s going to profit?  Alaska should be first to 

benefit.  Good track record.  On the other hand, don’t trust oil 
companies, want to know environmental effects, take a look at caribou. 

 
Seattle Basically opposed because of would impact and destruction.  Use 

biodiesel, European cars get 60 mpg.  Keep Alaska oil in reserve.  Don’t 
trust Exxon, Chevron, should not explore for gas and oil. 
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And on a geographic basis, support for ANWR exploration exceeds opposition in every region, 
with the exception of Northeast, where public sentiment is virtually equally divided.   
 
 

“…feel oil and gas exploration should or should not be allowed in that area …” 
 

 Northeast Midwest South West 
Should 44% 54% 52% 50% 
Should not 45% 41% 39% 44% 
Not sure 11% 5% 9% 6% 
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Fewer than one out of three respondents from other states (31%) are aware that over 70% of 
Alaskans have consistently supported ANWR exploration.   
 
 

Question: As far as you know, do the vast majority of 
Alaskans support or oppose oil and gas 
exploration in ANWR? 

 
31% Support 
42% Oppose 
27% Not sure 

  
 
 
 
 
 

Correct answer 

 
 
 
 
 
 
Misperceptions are greatest in the Northeastern and Midwestern states, (whose residents think 
25-29% of Alaskans “support” exploration in ANWR, compared to 47% “oppose”), but Southern 
and Western state residents are broadly wrong too.   
 
 

“…majority of Alaskans support or oppose oil and gas exploration in ANWR…” 
 

 Northeast Midwest South West 
Support 25% 29% 35% 33% 
Oppose 47% 47% 40% 37% 
Not sure 28% 24% 25% 30% 
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Approximately one out of five respondents (18%) say they feel the federal government should 
have more oversight and control over resource development in Alaska than in other states; 
however, by far most respondents (76%) believe all states should be treated the same.   
 
 

Question: Should the federal government treat all states 
the same, or should it have more oversight 
and control over resource development in 
Alaska than in other states? 

 
76% Treat all states the same 
18% More oversight and control in Alaska 
6% Not sure 

  
 
 
 
 

FOCUS GROUPS: ROLE OF FEDERAL GOVERNMENT 
 
Atlanta Feds have say-so in national parks and defense. 

States’ Rights on other issues, let Alaska decide 
Boston   Federal oversight for nature, national parks. 

Depends on who’s running it, who’s in charge, it’s their state. 
Chicago   Yes, national parks, it’s federal land, feds have say,  

stop poaching and overfishing.  Alaska should have a lot of say. 
Dallas Feds protect, last natural outpost.  Alaska is special, but state should 

control overall development. 
Phoenix Limited federal oversight -- national defense and  

protect environment on federal land. 
Seattle All states not equal.  Different size, needs, population density, etc. 

Alaska does have knowledge, they’ve proven themselves,  
should have say, but not total control.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The vast majority of residents in all regions (71-79%) feel all states should be treated the same; 
however, nearly one out of four Northeastern residents (24%) support more federal oversight in 
Alaska than in other states.   
 
 

“…federal government…have more oversight and control over resource development…” 
 

 Northeast Midwest South West 
Treat all states the same 71% 79% 76% 78% 
More oversight and control in Alaska 24% 16% 20% 12% 
Not sure 5% 5% 4% 10% 

 

DITTMAN RESEARCH CORPORATION OF ALASKA 



II 
 

FINDINGS HOW THE U.S. VIEWS US 
 
 

36 

 

 
Approximately one out of four residents of the other states (26%) report they have heard or read 
something about “bridges to nowhere” in Alaska.   
 
 

Question: Have you heard or read anything about 
“bridges to nowhere” in Alaska? 

 

Yes, 26%
No, 73%

Not sure, 1%

 
 
 
 
 
 
 
 
 
Reported awareness about “bridges to nowhere” is highest in the Western states (34%), 
followed by the Northeastern region (30%).   
 
 

“…heard or read anything about “bridges to nowhere” in Alaska…” 
 

 Northeast Midwest South West 
Yes 30% 21% 22% 34% 
No 68% 77% 77% 66% 
Not sure 2% 1% 1% -- 
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Approximately one out of eight residents (13%) report they have a more negative impression of 
Alaska because of “bridges to nowhere” publicity, while 3% report a more positive impression.   
 
 

Question: Based on what you read or heard about that, 
did your impression of Alaska become more 
positive or more negative than before? 

73%

13%

10%

3%

1%

Not heard about "bridges
to nowhere"

Heard, negative
impression

Heard, no
difference/neutral

Heard, positive
impression

Not sure

 

FOCUS GROUPS: ROLE OF FEDERAL GOVERNMENT 
 
Atlanta: Let them decide, keep it environmentally friendly 
  
Boston: Pork; Ted Stevens held up the Transportation Bill 

…whopping amount of $$ 
  
Chicago: High cost per person, politics, Sen. Stevens did not 

leave a positive impression  
  
Dallas: Opinion of Alaska not bad.  Are Alaskans for it? 

Alaskan people should decide.  Needed for 
population growth, pay for itself eventually 

  
Phoenix: Example of overall pork, just one of many.  No 

benefit to the nation, it should be build, up to 
Alaskans, their money, what’s wrong with using a 
ferry? 

 
 
 
 
 
 
 
 
 
 
 
 
Geographically, residents of both coasts tend to have a more negative impression of Alaska 
based on the “bridges to nowhere” publicity (15-16%), while Midwestern and Southern 
respondents are less aware (77%).  Between 2-5% of the residents in each region reported a 
more positive impression of Alaska based on the publicity.   
 

“…did your impression of Alaska become more positive or more negative …” 
 

 Northeast Midwest South West
Not heard 68% 77% 77% 66% 
Heard - more negative impression 15% 9% 12% 16% 
Heard - no difference/neutral impression 10% 10% 8% 15% 
Heard - more positive impression 5% 3% 2% 3% 
Not sure 2% 1% 1% -- 
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When the basic facts are known, two out of three U.S. residents (67%) believe it does make 
sense to connect the two areas associated with the Anchorage bridge.   
 
 

Question: Anchorage is Alaska’s largest city, with a growing 
potential bedroom community approximately two 
miles away.  However, a body of water separates the 
two areas, so it requires an 80 mile drive to get from 
one area to the other.  Do you feel it does or does not 
make sense to connect the two areas with a bridge? 

 

Does, 67%

Does not, 
21%

Not sure, 12%

 
 
 
 
 
 
 
 
 
 
And the supportive views are highly consistent throughout the nation.  To the extent that there is 
a difference, people in the Southern “Katrina-affected areas” are the most supportive (70%).   
 

“…make sense to connect the two areas with a bridge …” 
 

 Northeast Midwest South West 
Does 66% 67% 70% 62% 
Does not 22% 23% 19% 24% 
Not sure 12% 10% 11% 14% 
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On an open-end basis, U.S. residents report they tend to receive their information about Alaska 
from traditional national media sources (52%), followed by some form of personal experience 
(21%).   
 

Question: Where do you get your information about Alaska -- 
how have you learned most of what you know? 

 

19%

16%

10%

7%

18%

3%

6%

4%

3%

2%

2%

1%

1%

1%

7%

Network television news

Newspaper articles, stories, editorials

24-hour cable or satellite news

Weekly news magazines

Friends, neighbors, relatives who have
visited

Been there, personal experience

In school

Internet

Books

Television documentaries

Radio news, talk radio

Vacation, cruise industry advertisements

Information from the State of Alaska

Congressional speeches, news conferences

Other/ Not sure

52%

21%
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And the regional pattern is similar, except residents of the Western states are the most likely to 
have a higher degree of personal, first-hand experience (26%).   
 
 

“…get most of your information about Alaska …” 
 

 Northeast Midwest South West 
Network television news…………………..…….. 22% 17% 20% 19% 
Newspaper articles, stories, editorials…...…….. 19% 17% 15% 16% 
24-hour cable or satellite news………...……….. 10% 12% 9% 11% 
Weekly news magazines………………………… 7% 9% 6% 7% 
     
Friends, neighbors, relatives who have visited... 14% 21% 17% 20% 
Been there, personal experience……………….. 
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2% 1% 3% 6% 
 

26% 

    
In school…………………………………………… 6% 4% 8% 5% 
Internet……………………………………………... 4% 5% 4% 2% 
Books………………………………………………. 2% -- 4% 3% 
Television documentaries………………………... 3% 3% 2% 1% 
Radio news, talk radio……………………………. 2% 3% 2% 4% 
Vacation, cruise industry advertisements……… 1% 1% 1% 2% 
Information from the State of Alaska…………… 1% -- 1% -- 
Congressional speeches, news conferences….. 1% -- 1% -- 
Other/ Not sure……………………………………. 6% 7% 7% 4% 

 
 
 
 
 

[See next page for focus group results] 
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FOCUS GROUPS: SOURCE OF ALASKA INFORMATION 
 
Atlanta From PBS.  Cruise brochures from my credit card company -- USAA.  History 

Channel and various magazines.  Hearsay.  Magazines and news reports.  
Some information from a friend that lives there and from the media.  Various 
Orthodox publications and websites,  
National Geographic and NPR.  Friends and Natives. Talked to people who 
have visited.  Family, internet. 

 
Boston   NBC TV news or Boston Globe newspaper.  Video tapes, internet,  

travel agent.  Sierra Club magazine, NPR news reports.  Network news.  
Talking to people, TV, magazines.  News, internet, magazine articles.   
Visited Anchorage.  Radio, travel TV station.  Magazines or brochure.  
Magazines, TV shows.  Media and friends’ accounts of visiting the state. 

 
Chicago   The TV news or world news.  Milepost, various news sources.   

Just received a National Geographic Magazine about Alaska --  
but have not read it yet.  Mostly from the news and from people who have 
been there.  Internet, school.  News.  Reading (newsmagazines,  
National Geographic, Nature Conservancy), public television.  Online, 
magazine, or from people that have been there -- TV, Discovery Channel.  
Discovery and History Channel and vacation literature. 

 
Dallas Educational TV channels.  Discussion with other people and newspaper.   

If I wanted to learn about Alaska, I would use the internet.  Channel 13 and 
Discovery Channel.  Friends who have taken cruises.  News/friends.  Osmosis, 
mostly.  Random news/magazine articles.  Television, travel magazines,  
Wall Street Journal, National Geographic magazine.  Radio and TV.   
Friends who have been there -- educational TV.   

 
Phoenix Have visited about 10-12 years ago for a month.  Friends, travel channels, 

history channels.  Friends/family.  Relative who lived/visited there.   
Talking with people who have visited and by reading.  Through the news or 
television.  Touring there -- reading various travel and other publications.  
Internet.  First-hand from my visit.  Other than that, the Discovery Channel or 
other TV shows focusing on Natives.  Travel channel, friends who have been 
there and lived there. 

 
Seattle People who’ve lived there and the news.  Friends who have lived there,  

books, radio and newspaper.  TV shows and National Geographic.   
Reading, friends and media.  School on the news.  My friends lives there.  
Talking to friends.  Nature shows, PBS stories.  I have visited Alaska.   
I have friends who have fished in Alaska.  Relatives that live there.   
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Information Sources 
 
When the various potential sources of information about Alaska are examined on an “aided-
awareness” basis, the relative rank-order description remains similar to the “unaided” results.  
(“Newspaper”, “network TV”, “friends/neighbors” and “24-hour cable/satellite news” were 
remembered by most respondents.)  In addition, when asked on an “aided” basis, “vacation and 
cruise industry” sources also emerge at the higher levels (54%).  On the other hand, awareness 
of information from the “State of Alaska” is at the bottom of the list (15%).   
 
However, the source of information about Alaska is only part of the issue.  The determining 
element is credibility -- whether or not the information about Alaska can be trusted to be 
accurate and true.   
 
And in this matter, the “personal” element rises to the top -- “friends, neighbors and others who 
have visited Alaska” (93%) leads the list in terms of “trust”.  But closely behind in terms of 
believability and trust is information from “the State of Alaska” (89%), followed by traditional 
sources (“24-hour cable news”, “news magazines”, “newspaper” and “network TV”.  The least 
credible sources of information include the “vacation/cruise industry”, “radio talk shows”, 
“environmental organizations” and ”Congressional speeches/news conferences” (60-75%).   
 
 

Question: In addition, I’m going to read some other ways 
people learn about Alaska.  Please tell me if any of 
these have recently included information about 
Alaska that you remember? 
 
How much trust do you have in the information you 
receive about Alaska from (source)? 

 
 
 
 
 
 

[See next pages for results] 
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Source 
 “…recent information about Alaska…?” 

61%

59%

58%

54%

51%

37%

34%

32%

24%

20%

15%

Newspaper articles, stories, editorials

Network television news

Friends, neighbors, relatives who have visited

Vacation, cruise industry advertisements

24-hour cable or satellite news

Radio news

Weekly news magazines

Environmental organizations

Radio talk shows

Congressional speeches, news conferences

Information from the State of Alaska

Source
 

 
Trust 

“…how much trust do you have in the information from…?” 

93%

89%

83%

82%

79%

78%

78%

76%

72%

72%

61%

Friends, neighbors, relatives who have visited

Information from the State of Alaska

24-hour cable or satellite news

Weekly news magazines

Newspaper articles, stories, editorials

Network television news

Radio news

Vacation, cruise industry advertisements

Radio talk shows

Environmental organizations

Congressional speeches, news conferences

Trust  ("mostly/completely" accurate)
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Source/Trust Relationship 
 
 

“…recent information about Alaska…?” 
 

“…how much trust do you have in the information from…?? 
 
 
 

 

61%

59%

58%

54%

51%

37%

34%

32%

24%

20%

15%

79%

78%

93%

76%

83%

78%

82%

72%

72%

61%

89%

Newspaper articles,
stories, editorials

Network television news

Friends, neighbors,
relatives who have visited

Vacation, cruise industry
advertisements

24-hour cable or satellite
news

Radio news

Weekly news magazines

Environmental
organizations

Radio talk shows

Congressional speeches,
news conferences

Information from the
State of Alaska

Source Trust  ("mostly/completely" accurate)
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And in conclusion, nearly all perceptions of Alaska are shaped by word-of-mouth descriptions or 
media reports -- very few U.S. residents report they have personally experienced Alaska.   
 
 

Question: Have you ever been to Alaska to visit or live? 
 

2%

12%

86%

Yes, to live

Yes, to visit

No

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Geographically, residents of Western states are nearly twice as likely to report they have visited 
or lived in Alaska (21%), compared to residents of Southern and Midwestern states (11% and 
12% respectively).   
 
 

“…been to visit or live in Alaska…” 
 

 Northeast Midwest South West
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5% Yes, to live -- 4% 2% 

Yes, to visit 14% 8% 9% 16% 21% 

No 86% 88% 89% 79% 
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On the other hand, interest in experiencing Alaska is high -- a total of nearly three out of four 
residents of the “lower 48” (72%) say they would like to “visit” or “live” in Alaska some day, 
mostly visit (69%).   
 

Question: Would you like to go to Alaska some day, 
either to visit or live? 

 
 

3%

69%

27%

1%

Yes, to live

Yes, to visit

No

Not sure
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And consistent with those describing past experience in Alaska, residents of Western states 
also report the highest interest in visiting or living in Alaska at some point in the future (79%).   
 
 

“…like to go to Alaska…to visit or live…” 
 
 

 Northeast Midwest South West 

79% 

72% 

3% Yes, to live 4% 5% 2% 
Yes, to visit 69% 65% 68% 76% 
No 26% 29% 29% 19% 
Not sure 1% -- 1% 2% 

 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

Summary 
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Summary of Findings 

♦ For the most part, public perceptions of Alaska appear to be highly consistent throughout 
the United States -- with few exceptions, there seems to be little regional variation.  In terms 
of communications and “message”, this means a unified national approach could be applied, 
rather than regionally targeted messages.  
 

♦ Overall, national perceptions of Alaska are strongly positive (91%) -- only 5% negative  
(1% “strongly”) and 4% “unsure”.  Far from having a negative opinion or disliking Alaska, 
national perceptions of Alaska may be too positive -- residents of the other states consider 
themselves “guardians” or protectors of Alaska and don’t want anything bad to happen to it. 
 

♦ To a major degree, Alaska’s tourism marketing and visitor industry efforts emphasizing 
remote and scenic beauty may be working against Alaska’s resource development 
industries.   
 

♦ This can mean a major reconsideration of the language Alaskan representatives use to 
describe opponents.  While some individuals and organizations clearly use Alaskan issues 
for their own cynical benefit, the broad national public-at-large should not be considered 
“enemies” when they believe they are “protecting” Alaska.   
 

♦ In general, national opposition to issues supported by Alaskans is primarily based on a lack 
of information and a misunderstanding of the Alaskan viewpoint.  For example, relatively few 
residents of the continental U.S. are aware that the vast majority of Alaskans support oil and 
gas exploration in ANWR.  In repeated statewide surveys over the past 15 years, between 
70-75% of Alaskans consistently report they support ANWR exploration.  However, fewer 
than one out of three national respondents (31%) are aware of Alaskans’ ANWR support.  
And it makes a major difference:  residents of other states who are aware of Alaskan 
support for ANWR exploration are themselves much more likely to support oil and gas 
exploration in ANWR (65%) compared to those who believe most Alaskans are opposed 
(43%).   

 
 

 

“The Arctic National Wildlife Refuge, usually referred to by its initials 
A-N-W-R or “Ann Wahr” is located on the northern edge of Alaska 

between Prudhoe Bay and the Canadian border. 
What is your opinion, do you feel oil and gas exploration should or should 

not be allowed in that area?” 

“As far as you know, do the 
vast majority of Alaskans 
support or oppose oil and 

gas exploration in ANWR?” Should Should Not Not Sure 
Support 65% 31% 4% 
Oppose 43% 53% 4% 

 



III 
 

SUMMARY HOW THE U.S. VIEWS US 
 
 

48 
DITTMAN RESEARCH CORPORATION OF ALASKA 

 

 
♦ Similarly, relatively few residents of other states are aware that the number of caribou in the 

Prudhoe Bay area have increased since oil development began.  Alaska State Department 
of Fish and Game biologists report the number of Prudhoe Bay caribou have increased at 
least five-fold -- from approximately 5-6,000 in the late 1970’s to over 30,000 at the present 
time.  However, fewer than one out of five respondents from other states (17%) are aware of 
the increase.  And again, it makes a big difference:  residents of other states who are aware 
of the caribou increase are nearly twice as likely to support oil and gas exploration in ANWR 
(70%) compared to those who believe the number of caribou have declined (38%).   

 
 

 

“The Arctic National Wildlife Refuge, usually referred to by its initials 
A-N-W-R or “Ann Wahr” is located on the northern edge of Alaska 

between Prudhoe Bay and the Canadian border. 
What is your opinion, do you feel oil and gas exploration should or should 

not be allowed in that area?” 
“In your opinion, have the 

number of caribou in 
Prudhoe Bay on Alaska’s 
North Slope increased, 

stayed about the same, or 
decreased since oil 

development began?” Should Should Not Not Sure 
Increased 70% 27% 3% 

Stayed about the same 58% 38% 4% 
Decreased 38% 54% 8% 

 
♦ Many other major examples of national misperceptions regarding Alaska were uncovered, 

including the widely held belief that Alaska is a land of “cold, ice, snow and glaciers” (42% 
first-word mention, unaided awareness).  And when the question was addressed directly, a 
broad majority (60%) reported they believed at least half of Alaska was covered by “glaciers, 
ice and snow” most of the year.  The actual amount is “almost none” -- approximately 5%. 
 
Appendix A, Major Misperceptions, contains a further listing of inaccurate views and 
impressions, including 12% who didn’t know Alaska is a state (5% still a territory, 4% a 
separate nation, 3% some form of commonwealth or unsure. 
 

♦ In addition to describing highly favorable personal impressions of the state of Alaska as a 
whole, approximately two out of three respondents (67%) believe people who live in Alaska 
are “different” -- in this case in a mostly positive or complimentary way (95%).  Individual 
Alaskans are generally perceived to be “adventurous / pioneering / independent / hardy / 
rugged / hardworking / like the cold / laid-back / friendly / adaptable / family-oriented / less 
materialistic / care about the environment / protective / appreciate nature”.  Only 4% 
reported a negative view, “greedy / strange / suspicious / depressed”.   
 

♦ Taken altogether, the national public as a whole appears to genuinely like Alaska and 
Alaskans, and would tend toward supporting Alaska’s issues.  It’s primarily a case of Alaska 
credibly presenting its position and the appropriate supporting information.   
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♦ Further analysis indicates Alaska is in a basically favorable position in terms of national 

economic perceptions as well.  Fewer than one out of ten respondents on a nationwide 
basis (9%) believe Alaska’s congressional delegation has “too much power and influence”, 
and over one out of three (36%) believe Alaska is still “catching up” with the other states.  
Further detailed economic findings are contained in the Findings section of the “How the 
U.S. Views US” report. 
 

♦ As far as national public perceptions regarding the “bridges to nowhere” are concerned, it 
may not be as damaging as initially believed.  Approximately one out of four respondents 
(26%) report they’ve read or heard about the issue, and a total of 13% report a more 
negative impression of Alaska as a result.  On the other hand, 3% report a more positive 
impression, so the change in national net perception based on “bridges to nowhere” is that 
10% feel more negative toward Alaska.  The good news is, at least for the Anchorage Knik 
Arm crossing version, that when a brief explanation is presented, national support for the 
bridge increases to 67%.   

 
♦ Throughout everything, “information” is the key component -- on a national basis, how do 

people get their information about Alaska and who do they trust?  For Alaskan issues, on an 
“unaided”, open-end basis, it appears basic, traditional national media sources predominate 
(52%), followed by some form of personal experience (21%).  The remaining sources are 
widely scattered, including one notable finding -- the State of Alaska is virtually non-existent 
(1%) as a source of information about Alaska.  When various potential sources of 
information about Alaska are examined on an “aided” basis, the related rank-order remains 
similar, however, at a higher level.  Nevertheless, the State of Alaska remains the least likely 
source, which is a major missed opportunity because in terms of “trust”, it is one of the most 
highly credible sources.  Nearly nine out of ten respondents (89%) who had received 
information about Alaska from the State of Alaska report they considered the information 
“mostly or completely accurate”.   
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FOCUS GROUPS: HOW CAN ALASKA BETTER INFORM AMERICA? 
 
Atlanta:  Tell the truth. Not conjecture.  Use real people who live and work there. 
  
Boston: Unbiased infomercials  15-20 minutes per piece.  Use citizens and groups, 

League of Women Voters; panel discussions, point/counter-point debate.  
Newsweek, Time. 

  
Chicago: Sunday AM news shows, align with powerful people, call-in shows, make 

Alaska’s case, non-biased interviews. 
  
Dallas: Media, CNN, PBS, Discovery Channel, national Geographic; internet  
 
Phoenix: Present “own articles,” describe state-of-the-state, people are interested in 

Alaska.  Spotlight Alaskan issues. 
  
Seattle: Commercials, drilling experts who know the truth; vested interests of both 

sides present ‘Alaska’s story.’ 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

Appendix A: 
Major Misperceptions 
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“As far as you know, how big is Alaska in terms of physical size
compared to the continental United States?” 
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 3% Twice as big 
 6% About the same 
 21% Half as big 
 35% About one-fifth 
 28% About one-tenth 
 7% Not sure 

 
AAccttuuaall  

 
Alaska is approximately one-fifth 

the size of the continental U.S. 
 
 
 
 
 

“About what percentage of Alaska would you say is covered by 
glaciers, ice and snow most of the year?” 

 
 6% Almost all 
 22% About three-fourths 
 32% About half 
 30% About one fourth 
 4% Almost none 
 6% Not sure 

 
AAccttuuaall  

 
Approximately 5% of Alaska is 

covered by glaciers, ice and snow 
 
 
 
 
 

“What is the relationship between Alaska and the continental United States -- 
is Alaska a territory, a state, a commonwealth, or a separate country?” 

 
 5% Territory 
 88% State 
 2% Commonwealth 
 4% Separate country 
 1% Not sure 

 
AAccttuuaall  

 
Alaska is a state 
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“How many people would you estimate live in Alaska?” 
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 15% Under 250,000 
 10% Between 250,000-500,000 
 15% Between 500,000-1,000,000 
 15% Between 1-2 million 
 12% Between 2-5 million 
 9% Over 5 million 
 24% Not sure 

 
AAccttuuaall  

 
Alaska’s population is 
approximately 665,000 

 
 
 
 
 

“In your opinion, have the number of caribou in Prudhoe Bay on 
Alaska’s North Slope increased, stayed about the same,  

or decreased since oil development began?” 
 
 17% Increased 
 26% Stay the same 
 37% Decreased 
 20% Not sure 

 
AAccttuuaall  

 
The number of Prudhoe Bay 

caribou has increased from under 
5,000 in 1977 to over 30,000 today

 
 
 
 
 
 

“As far as you know, do the vast majority of Alaskans support or 
oppose oil and gas exploration in ANWR?” 

 
 31% Support 
 42% Oppose 
 27% Not sure 

 
AAccttuuaall  

 
70-75% of Alaskans have 

consistently supported  
ANWR exploration 
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In April 1981, the Dittman Research Corporation completed the nationwide National Alaska 
Attitude Survey for the State of Alaska.  The survey, completed for Governor Jay Hammond, was 
completed among a nationally representative cross-section of n=1500 American citizens.  The 
topic, somewhat similar to the current situation, was related to national attitudes towards Alaska 
following the establishment of the PFD program in Alaska.  More recently, during the period May 
18-24, 2006, the Dittman Research Corporation completed a similar How the U.S. Views US Survey 
among n=1500 U.S. citizens.  The following tables compare the results between the two 
nationwide surveys conducted almost exactly 25 years apart.   

 
All numbers represent percentages unless otherwise labeled. 
 
 

 
 
 
Have you ever been to Alaska to visit or live?  

 

 May 
2006

April 
1981*

Yes, visit................................................ 11 
Yes, live ................................................ 2 7 

No.......................................................... 86 93 

* In 1981, asked, “Have you ever been to Alaska or not?” 
 
 
(ASKED OF THOSE WHO HAVE NEVER BEEN TO ALASKA) 
 
Would you like to go to Alaska some day, either to visit or live?  

 

 May 
2006

April 
1981*

Yes, visit ..................................................... 69 
Yes, live...................................................... 3 56 

No............................................................... 26 34 
Not sure...................................................... 1 10 
* In 1981, asked: “Would you like to go to Alaska someday or not? 

 
 
What’s your general, overall attitude toward Alaska? Would you say you basically have a very positive, 
somewhat positive, somewhat negative, or very negative impression of Alaska?  
 

 May 
2006

April 
1981*

Total Positive .................................................... 91 86 
Total Negative................................................... 4 7 
Not sure............................................................. 5 7* 
* In 1981, “Not sure” included 2% “Don’t know” and 5% “Neutral” 
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Would you say people who choose to live in Alaska have the same basic attitudes and characteristics as 
people who live in the rest of the U.S., or do they have different attitudes and characteristics?  

 

 May 
2006

April 
1981

Same ............................................. 29 44 
Different ......................................... 67 53 
Not sure ......................................... 4 3 

 
 

Alaska has established what is known as the “permanent fund”.  One fourth (25%) of the money Alaska 
receives from its oil and gas resources is place in the Permanent Fund to be invested.  The money placed in 
the fund cannot be withdrawn or spent; however, the income from the investments can be used for public 
purposes.  Do you feel that by establishing the Permanent Fund, Alaska has shown wise or unwise financial 
planning for its future?  
 

 May 
2006

April 
1981*

Wise..................................... 88 89 
Unwise ................................. 5 6 
Not sure ............................... 7 5 

* In 1981, 50% went into Permanent Fund 
 
 

If you had to make a choice between these two, which is the most important…developing Alaska’s energy 
resources or protecting Alaska’s environment?  
 

 May 
2006

April 
1981

Developing energy resources........ 37 43 
Protecting the environment ........... 59 51 
Not sure ......................................... 4 6 

 
 
As far as the condition of its basic public facilities such as airports, docks, harbors and highways are 
concerned, do you think Alaska is better off, about the same, or worse off than the rest of the United States?  
 

 May 
2006

April 
1981*

Better off....................................................... 14 14 
About the same............................................ 54 40 
Worse off ...................................................... 21 41 
Not sure........................................................ 11 5 
*In 1981, asked: “A lot better off” (6%), “a little better off” (8%), 

and “a lot worse” (17%) and “a little worse” (24%) 
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And as far as basic human services are concerned – such as water, sewers, public health and sanitation, do 
you feel Alaska is better off, about the same, or worse off than the rest of the United States?  
 

 May 
2006

April 
1981*

Better off....................................................... 12 17 
About the same............................................ 60 44 
Worse off ...................................................... 18 33 
Not sure........................................................ 10 6 
*In 1981, asked: “A lot better off” (9%), “a little better off” (8%), 

and “a lot worse” (13%) and “a little worse” (20%) 
 
 
What do you think about living costs in Alaska – in your opinion, does it cost more, about the same, or less to 
live in Alaska than the state where you live?  
 

 May 
2006

April 
1981*

Costs more................................................... 57 75 
About the same............................................ 12 9 
Costs less..................................................... 22 13 
Not sure........................................................ 9 3 
*In 1981, asked: “A lot more” (58%), “a little more” (17%), and 

“a lot less” (6%) and “a little less” (7%) 
 
 
And what about the standard of living of the average person living in Alaska, would you say they have a 
higher standard, about the same standard, or a lower standard of living than the average person in your 
state?  
 

 May 
2006

April 
1981*

Higher standard of living .............................. 12 10 
About the same............................................ 48 46 
Lower standard of living ............................... 33 43 
Not sure........................................................ 7 1 
*In 1981, asked: “A lot higher” (4%), “a little higher” (6%), and 

“a lot lower” (15%) and “a little lower” (28%) 
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CORRECT ANSWERS INDICATED IN RED 

 
How many people would you estimate live in Alaska? (ASK AS OPEN-END) 

 

 May 
2006

April 
1981

Under 250,000............................... 15 15 
Between 250,000-500,000 ............ 10 9 
Between 500,000 – 1,000,000 ...... 15 13 
Between 1,000,000 – 2,000,000 ... 15 
Between 2,000,000 – 5,000,000 ... 12 
5,000,000 or more ......................... 9 

34* 

Not sure ......................................... 24 29 
* In 1981, coded as “Over 1,000,000” 

 
 

As far as you know, how big is Alaska in terms of physical size compared to the United States – Is Alaska 
twice as big, about the same size, half as big, one-fifth as big, or about one-tenth the size of the United 
States as a whole?  
 

 May 
2006

April 
1981

Twice.................................................... 3 3 
About the same.................................... 6 6 
About half............................................. 21 18 
About one-fifth* .................................... 35 33 
About one-tenth ................................... 28 33 
Not sure ............................................... 7 7 
* In 1981, this response was asked:  “About one-fourth” 

 
 
About what percentage of Alaska would you say is covered by glaciers, ice and snow most of the year?  
Would you say almost all, about three-quarters, about half, about one-quarter, or almost none?  
 

 May 
2006

April 
1981

Almost all............................. 6 8 
About ¾............................... 22 23 
About half ............................ 32 32 
About ¼ .............................. 30 26 
Almost none ........................ 4 7 
Not sure............................... 6 3 
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What is the relationship between Alaska and the continental United States – is Alaska a territory, a state, a 
commonwealth, or a separate country?  
 

 May 
2006

April 
1981

Territory ............................... 5 4 
State .................................... 88 85 
Commonwealth ................... 2 2 
Separate country................. 4 5 
Not sure............................... 1 4 

 
 

CORRECT ANSWERS INDICATED IN RED 
 
What percentage of the oil produced in the United States would you estimate comes from Alaska at the 
present time?  
 

 May 
2006

April 
1981

5-10% ............................................ 38% 37% 
11-15% .......................................... 8% 6% 
16-20% .......................................... 12% 8% 
21-25% .......................................... 10% 11% 
26-30% .......................................... 5% 6% 
31-50% .......................................... 9% 14% 
50%+ ............................................. 4% 4% 
Not sure ......................................... 14% 15% 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

Appendix C: 
Focus Group Profiles 

 
 
 
 
 
 



 
APPENDIX C HOW THE U.S. VIEWS US 

 
 

1 

 

DITTMAN RESEARCH CORPORATION OF ALASKA 

 
Atlanta 05/18/06            

# Pol. 
Party 

Times 
Visited 

AK 

Attended 
Political 
Caucus 

Worked 
on 

Political 
Campaign 

Made 
Political
Contrib. 

Served 
as 

Official 

Volunteer 
for Non-

Profit 
Org. 

Written 
Letter to

the 
Editor 

Written  
OP-Ed 
Pieces 

Lobbying/
Contacted 

Elected 
Official 

Age Employ- 
ment Occupation Edu. Gender 

1 Dem None No No Yes No Yes Yes No Yes 60-65 PT Church 
Musician 

Post 
Grad M 

2 Rep None No No Yes No Yes No No Yes 50-59 FT Aeronautic 
Engineer 

Post 
Grad M 

3 Other Once Yes No No No Yes Yes No No 50-59 FT 
Consultant 
Leadership 

Training 
Post 
Grad F 

4 Dem None No No Yes No Yes No No Yes 30-39 FT 
FDA 

Program 
Support 

Specialist 

Some 
College F 

5 Rep None No No Yes No Yes No No Yes 50-59 FT 
Automotive 

Facility 
Specialist 

College 
Grad M 

6 Rep None No No Yes No Yes No No Yes 40-49 PT Childcare Some 
College F 

7 Rep None No No Yes No Yes Yes No Yes 50-59 FT 
Cobb Cnty 

Law 
Enforcement 

Post 
Grad M 

8 Dem None Yes Yes Yes No Yes No No Yes 30-39 FT Probation 
Officer 

College 
Grad M 

9 Dem None Yes Yes Yes No Yes Yes Yes Yes 25-30 Unemp. 
Former 
Hosp. 

Fundraiser 
College 

Grad F 
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Boston 05/23/06             

# Pol. 
Party 

Times 
Visited 

AK 

Attended 
Political 
Caucus 

Worked 
on 

Political 
Campaign 

Made 
Political 

Contribution 

Served 
as 

Official 

Volunteer 
for Non-

Profit 
Org. 

Written 
Letter to

the 
Editor 

Written  
OP-Ed 
Pieces 

Lobbying/
Contacted 

Elected 
Official 

Age Employ- 
ment Occupation Education Gender 

1 Dem None No No Yes No Yes No No Yes 50-59 FT Secretary 
High 

school 
Grad 

F 

2 Other None No No Yes No Yes Yes No No 50-59 FT Remodeling  Tech 
school M 

3 Other None No Yes Yes No No No No Yes 60-65 Retired 
Highway 

Safety 
Specialist 

Some 
College F 

4 Other None No Yes Yes No Yes No No Yes 40-49 PT Bookkeeper College 
Grad F 

5 Dem None No Yes Yes 
Yes- 
Town 

Meeting 
Rep 

Yes Yes No Yes 30-39 Home- 
maker Homemaker Some 

College F 

6 Dem None No Yes No No Yes No Yes No 60-65 Unemp. Librarian Post Grad F 

7 Rep None No No Yes No Yes No No Yes 40-49 FT Real Estate 
Agent 

College 
Grad M 

8 Rep Once No Yes Yes No Yes No Yes Yes 30-39 FT Transition 
Manager 

Some 
College M 

9 Dem None Yes Yes No No Yes Yes Yes Yes 25-30 Unemp. Biologist Post Grad M 

10 Rep None No No Yes No Yes No No Yes 29 FT Finance College 
Grad M 
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Chicago 05/22/06             

# Pol. 
Party 

Times 
Visited 

AK 

Attended 
Political 
Caucus 

Worked 
on 

Political 
Campaign 

Made 
Political 

Contribution 
Served  

as Official 

Volunteer 
for Non-

Profit 
Org. 

Written 
Letter to

the 
Editor 

Written  
OP-Ed 
Pieces 

Lobbying/
Contacted 

Elected 
Official 

Age Employ- 
ment Occupation Edu. Gender 

1 Rep Never No Yes Yes No Yes Yes No Yes 40-
49 PT Personal 

Trainer 
College 

Grad F 

2 Dem None No No No No Yes Yes No Yes 25-
30 PT Secretary Some 

College F 

3 Dem None Yes Yes Yes No Yes Yes No Yes 50-
59 

Home- 
maker N/A Some 

College F 

4 Ind None No No Yes No Yes Yes No Yes 40-
49 Unemp. Teacher Some 

College M 

5 Rep Never No No No 

Yes/Chair 
of 

Planning & 
Board of 
Appeals 

No Yes No Yes 40-
49 FT 

Sales Mgr. 
for Mayor 

of 
Barrington 

College 
Grad M 

6 Dem Never No No Yes No Yes Yes No Yes 40-
49 FT Patient 

Agent 
College 

Grad M 

7 Rep Never No No No No Yes Yes Yes Yes 60-
65 Retired Chef Post 

Grad M 

8 Dem Never No No No No Yes Yes No Yes 50-
59 FT 

Insurance 
Risk 

Manager 
College 

Grad M 

9 Dem Never No No Yes No Yes Yes No No 30-
39 Unemp. N/A College 

Grad M 

10 Rep 
Once 

or 
twice 

Yes No Yes No Yes Yes Yes No 30-
39 FT Sales Mgr. Post 

Grad M 
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Dallas 05/17/06                         

# Pol. 
Party 

Times 
Visited 

AK 

Attended 
Political 
Caucus 

Worked 
on 

Political 
Campaign 

Made 
Political 

Contribution 
Served  

as Official 

Volunteer 
for Non-

Profit 
Org. 

Written 
Letter to

the 
Editor 

Written  
OP-Ed 
Pieces 

Lobbying/
Contacted 

Elected 
Official 

Age Employ- 
ment Occupation Edu. Gender 

1 Rep None No No No No Yes Yes No Yes 50-
59 PT 

Sales 
Assistant 

Home 
Construction 

College 
Grad F 

2 Dem None No Yes Yes 
Yes/Minority 

Advisory 
Committee 

Yes No No Yes 40-
49 FT 

Comm. 
Relations 
Education 

College 
Grad F 

3 Other None No No No  No Yes  Yes Yes Yes 30-
39 FT 

Tele-
marketer 
Banking 

Some 
College F 

4 Other None No Yes Yes No Yes Yes No Yes 30-
39 PT Teacher 

Education 
College 

Grad F 

5 Dem None No Yes No No Yes Yes Yes Yes 30-
39 FT 

Probation 
Officer 
Dallas 
County 

College 
Grad F 

6 Dem None No No Yes 

Yes/ 
Treasurer of 

Dallas 
County 

Democrats 

Yes No No Yes 25-
30 FT PC Tech 

Computer 
College 

Grad M 

7 Rep None Yes No Yes No Yes No No No 50-
59 FT 

Sales Rep 
Health & 
Medical 

College 
Grad M 

8 Rep None No No Yes No Yes Yes No Yes 40-
49 FT Store 

Auditor 
Some 

College M 

9 Other None No Yes Yes No Yes No No Yes 60-
65 FT Insurance 

Agent 
Some 

College M 

10 Other None Yes Yes Yes Yes/County 
Chair No Yes No No 40-

49 FT 
Dispatcher 

Copy 
Technician 

College 
Grad M 
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Phoenix 05/16/06                         

# Pol. 
Party 

Times 
Visited 

AK 

Attended 
Political 
Caucus 

Worked 
on 

Political 
Campaign 

Made 
Political
Contrib. 

Served  
as Official 

Volunteer 
for Non-

Profit 
Org. 

Written 
Letter to

the 
Editor 

Written  
OP-Ed 
Pieces 

Lobbying/
Contacted 

Elected 
Official 

Age Employ- 
ment Occupation Edu. Gender 

1 Rep 
Once 

or 
twice 

No No Yes No Yes Yes No Yes 60-
65 FT Real Estate 

Agent 
Some 

College M 

2 Rep None Yes No Yes 
Yes/  

Board Dir. 
Youth Football 

Yes No No Yes 40-
49 

Aero- 
nautic 

Engineer 

Territorial 
Mgr. Heating 
and cooling 

sales 

Post 
Grad M 

3 Rep None No No No Yes/Deacon in 
Church Yes No No  Yes 30-

39 FT 
Traffic 

Engineer, City 
of Chandler 

Post 
Grad M 

4 Other None No Yes Yes 
Yes/Advisor to 
Int'l Assn. of 
Law Enforce. 

Planners 
No No No Yes 50-

59 FT Police -- Ft. 
McDowell 

Post 
Grad M 

5 Dem None No Yes Yes No Yes No No Yes 40-
49 FT 

Federal 
Probation 

Officer 
Post 
Grad M 

6 Dem 
Once 

or 
twice 

No Yes Yes Yes/Tempe 
Planning Yes No No Yes 50-

59 FT 
Attorney/ 

State of AZ 
Dept. of Econ. 

Security 

Post 
Grad F 

7 Dem None No No No No Yes Yes Yes  Yes 40-
49 

Cobb 
Cnty 
Law 

Enforce. 

Office 
Manager - 
Swap Meet 

Some 
College F 

8 Dem 
Once 

or 
twice 

No Yes No 
Yes/Governor's 

Office -- 
Community 
Relations 

Yes Yes No  Yes 30-
39 FT 

Community 
Specialist - 
Non-Profit 

Org. 

Post 
Grad F 

9 Other None No No No No Yes Yes No Yes 60-
65 PT 

Substitute 
High School 

Teacher 
College 

Grad F 

10 Dem None No No Yes 

Yes/Planning 
and Zoning 

Commission of 
Apache 

Junction  

Yes No No Yes 30-
39 FT 

Director's 
Assistant - 

Merrill Lynch 
Post 
Grad F 
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Seattle 05/15/06              

# 
Times 
Visited 

AK 

Attended 
Political 
Caucus 

Worked 
on 

Political 
Campaign 

Made 
Political 

Contribution 

Served 
as 

Official 

Volunteer 
for Non-

Profit 
Org. 

Written 
Letter to

the 
Editor 

Written 
OP-Ed 
Pieces 

Lobbying/
Contacted 

Elected 
Official 

Age Employ- 
ment Occupation Edu. Gender 

1 None Yes No Yes No Yes No No Yes 25-
30 Homemaker Computer 

Tech 
HS 

Grad F 

2 Once No Yes No No Yes Yes No Yes 30-
39 FT 

Merchant 
Office 

Assistant 
Some 

College F 

3 None Yes No Yes No Yes Yes No Yes 60-
65 FT Librarian Post 

Grad F 

4 None No Yes Yes No Yes No No Yes 40-
49 FT 

Sales/ 
Mortgage 

loans 
College 

Grad M 

5 None No Yes No No Yes No No Yes 50-
59 FT 

Owns 
Cleaning 
Company 

Some 
College F 

6 Once No No No No Yes Yes No Yes 30-
39 FT 

Product 
Dev't/ 

Software 
College 

Grad M 

7 None No Yes No No Yes Yes No Yes 30-
39 PT Caterer/Food 

Service 
Some 

College M 

8 None No No Yes No Yes No No Yes 50-
59 PT Public 

Utilities 
Some 

College F 

9 None Yes Yes Yes No Yes No No No 50-
59 Unemploy. Fire Fighter HS 

Grad M 

10 Once No No Yes No Yes Yes No Yes 60-
65 FT Photographer Some 

College M 

11 Once No No Yes 
Yes 

(Election 
official) 

Yes No No Yes 60-
65 Retired N/A 

Not 
finish 

HS 
M 
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 What is the most recent thing you have heard or read about Alaska? 

 
Atlanta   
 
Oil drilling to find more fuel sources. 
 
A report on NPR from a distant town that 
still doesn’t have running water. 
 
The bridge to nowhere. 
 
Haven’t heard anything “recent”.  All I know 
is that part of the year, it’s daylight 24 hours 
a day and the other part of the year, it’s dark 
out 24 hours a day. 
 

Beautiful scenery and rugged country. 
Article in National Geographic magazine 
about the oil drilling/exploration in national 
parks. 
 
Oil reserves. 
 
The US government is exploring ideas 
about drilling for oil. 
 
Saw a PBS special about the construction 
of the Alaskan pipeline. 

Boston   
 
1) The book “Into the Wild.”  2) Also, an 
article in the Boston Glove indicating that 
Senator Kennedy of MA was voting 
unusually in-kind with Alaska’s Senators on 
the “wind farm” proposal for Buzzards Bay. 
 
Vacation cruise along the coast to look at 
scenery. 
 
There are nice cruises there and Curt 
Schilling was born there. 
 
Valdez oil spill still in environment. 
 
Availability of oil. 
 
Controversy over drilling for oil reserves. 

On the TV there was a program about 
earthquakes.  It said that one had occurred 
in Alaska. It was some time ago, and the 
area wasn’t very populated.  If it had a 
larger population, there would have been 
quite a bit of damage. 
 
That the US Congress/Senate approved 
drilling in Alaska Wilderness and the (pork 
barrel) amendment to the transportation bill 
SAFETEA-LU allowing funds to build a 
bridge to “nowhere” (unless of course you 
live there!) 
 
I went on vacation to Alaska last summer. 
 
Can’t recall anything. 

 
Chicago  
 
The largest state in the U.S.  The most 
earthquake-intense areas in North America.  
The most beautiful place on earth.  Highest 
point in North America, Mt. McKinley.   
 
Read an article about the wildlife. 
 
ANWR oil drilling. 
 
Proposed drilling for oil there. 

Just advertising regarding cruise ships 
going to Alaska -- also read literature to 
raise money for Catholic parishes in Alaska.  
Also, I saw PBS movie in the making of the 
pipeline in Alaska. 
 
Controversy over drilling in ANWR. 
 
Cooking deer meat on Food Network TV. 
 
ANWR drilling was Senate-approved.
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What is the most recent thing you have heard or read about Alaska? (Cont’d) 

 
Dallas   
 
The Alaskan Wildlife Refuge is always in the 
news.  Also, melting glaciers and permafrost 
due to global warming. 
 
That there are more men than there are 
women. 
 
Oil drilling and cruises. 
 
Oil changes and gas information. 
 
Discussion of possibility of drilling for oil in 
Alaska in order to reduce our dependence 
on foreign oil. 
 

I’ve heard that tourism is up. 
 
I have not heard anything. 
 
Oil drilling being postponed by GOP. 
 
I have not heard anything specifically about 
Alaska recently.   
 
Drilling for oil in Alaska oil reserves. 
 
Bridge to nowhere. 
 
Discussion about drilling for oil. 

Phoenix   
 
Growth of Anchorage.  Denali has new 
services.   
 
A co-worker just told me that his family and 
himself will be taking a cruise to Alaska. 
 
Cruise destination -- beautiful scenery. 
Oil reserves being opened up by the 
government. 
 
The drilling in the Arctic Wildlife Refuge. 

Building a bridge to connect two sections for 
easier airport access.   
Congressman was pushing hard for funding 
but it failed.   
 
New potential drilling in ANWR. 
Alaska is a great place to visit/vacation if 
you enjoy fishing.  Alaska has a lot of 
natural resources. 
 
We are looking for oil there. 
Drilling in ANWR -- oil issues.

 
Seattle  
Fishing and exploration. 
 
Drilling for oil.  That the residents want it. 
 
Crab fishing show on TV. 
 
Cruise the passage on a ferry, which we are 
going to do. 
 
Alaska cruise lines, Alaska pipeline. 
 
Documentary on polar bears and the 
melting glaciers. 

Possibility of drilling in areas where drilling 
is not currently allowed. 
 
Volcano eruptions. 
 
Several things:  problems with wildlife, oil 
drilling, wolf population going down.  They 
found a grizzly/polar bear hybrid. 
 
Drilling for oil in Arctic Wilderness. 
 
I have heard about the oil pipeline. 
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How did you hear about it – who or what was the source? 

 
Atlanta  
 
I read in a recent Newsweek magazine.  
 
Both print and TV. 
 
I receive the magazine -- National 
Geographic. 
 
I just heard people talking about it.  On a 
business trip, I spoke with a woman that’s 
actually from Alaska and she confirmed 
what I had heard.  

TV -- Discovery Channel. 
 
Newspaper (AJC and USA Today). 
 
NPR -- radio. 
 
News. 
 
PBS television. 

 
Boston  
 
1)  Novel recently read.  2)  Boston Globe. 
 
Friends and coworkers and a TV show. 
 
Travel section in the newspaper. 
 
The radio. 
 
Radio. 
 

Internet. 
 
Network news. 
 
Radio -- NPR. 
 
We heard about it from other people who 
vacationed there. 
 
N/A. 

TV documentary. 
 
Chicago  
 
Discovery and History Channel, vacation 
literature.   
 
I believe it was on the internet and it was 
one of the news services, CNN or MSNBC. 
 
Newspaper -- Daily Herald; newsmagazine -
- Economist. 
 
N/A. 

AP, FOX news? 
 
On the national news. 
 
Television spots and also commercials on 
the radio. 
 
NPR and various other news sources. 
 
Food Network TV. 
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How did you hear about it – who or what was the source? (Cont’d) 

 
Dallas  
 
A local internet discussion board. 
 
Internet and television news.   
 
Television news. 
 
Internet. 
 
Friend. 
 

Probably newspaper article referenced 
through the internet. 
 
CNBC television. 
 
TV -- FOX 4 news, channel 13.  
 
Heard it on the news.  Saw ads in the 
newspaper. 
 

Phoenix  
 
Read in a travel magazine. 
 
Co-worker. 
 
Family, considered it for a family vacation. 
 
Newspaper -- Arizona Republic. 
 
TV and newspaper. 

CNN. 
 
Newspaper. 
 
Co-workers and the internet. 
 
Ongoing  -- the network news. 
 
Newspaper, cable TV, magazines. 

 
Seattle  
 
I heard it on the news. 
 
NPR report and the newspaper. 
 
Several sources: newspapers, internet, TV 
news. 
 
Best friend. 
 
KOMO 1000 news radio. 
 

TV ad. 
 
TV.  Our ship newsletter. 
 
Discovery channel. 
 
A friend who is politically active. 
 
Advertisement on the back of a magazine. 
 

 
 
 

What was your reaction?  Did you believe the story or information? 
 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
Yes 8 9 9 9 10 10 55 
No 1 0 0 1 0 1 3 
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How often do you talk about Alaska with friends, co-workers or someone else? 

 
 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
Often 0 0 1 0 0 1 2 
Occasionally 5 0 2 2 7 3 19 
Seldom 4 9 6 6 3 5 33 
Never 0 2 2 4 0 2 10 
 
 
 
 

In general, what about Alaska do you talk about? 
 
Atlanta  
 
Travel. 
 
I would like to visit/cruise. 
 
The moose that’s visiting her backyard, how 
beautiful the areas is; compared to Atlanta, 
there is a lack of things to do. 
 
I would like to visit the Orthodox Church in 
Alaska -- St. Hermon in Sitka. 
 
Oil reserves and the impact of exploration. 
 

Beautiful scenery, the possibility of drilling 
for oil and the possibility of visiting. 
 
the weather and how it’s not as cold there 
as we think about the part year daylight 
thing. 
 
Touring glaciers, gold mining, Klondike 
camps.  
 
Alcoholism in Native tribes, high dropout 
rate in high school, mosquitoes. 

Boston  
 
Scenic beauty, oil exploration, conservative 
politics. 
 
Taking a  vacation and enjoying the 
beautiful scenery. 
 
Its rugged landscape, the Arctic National 
Wildlife Refuge. 
 
Natural beauty.  My brother-in-law had his 
honeymoon there. 

The hope of traveling to Alaska. 
 
Some people say they want to go there. 
 
The beauty, the value of the wilderness to 
the world’s ecosystem, the hardship 
associated with living in the climate. 
 
The beautiful scenery. 
 
That it’s too cold. 
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 In general, what about Alaska do you talk about? (Cont’d) 

 
Chicago  
 
How awesome it would be to drive through 
by truck, train and airplane. 
 
People that either have been or are thinking 
about going on a cruise to/around Alaska. 
 
Senator Stevens’ pork barrel projects, oil, 
tourism. 
 
Cruises, fly fishing and hiking. 
 

The proposed drilling has been mentioned, 
as well as the beauty of the area. 
The beauty of the landscaping and the nice 
weather in the Arctic in the summer.  The 
wildlife and how it can be wiped out by man. 
 
Cruises, wilderness travel. 
 
The oil spill from years ago (Exxon 
Valdez?); is it still cold or warming up due to 
global warming? 
 

Dallas  
 
My parents’ trip to Alaska. 
 
Beauty of land -- cruises. 
 
Oil, cruise ships, wildlife. 
 
My wife and daughter took an Alaskan 
cruise.  They talk about scenery, beauty and 
wildlife. 
 
Not much. 

That there are more men than women  and 
also, I’ve talked about the oil spill. 
Cruises. 
 
Weather. 
 
Wildlife, desire to visit, possible source of 
fuel. 
 
Shrinking glaciers and warmer climate. 

 
Phoenix  
 
The grandeur and beauty of the state -- 
from Juneau where the only access is by 
sea or air to Fairbanks with its Northern 
Lights. 
 
Travel and history. 
 
Animal wildlife, open spaces. 
 
Travel adventures. 
 
Fishing, climate and hunting. 
 

Taking a cruise or going there to visit. 
 
How beautiful and irreplaceable it is.  
 
General information -- weather, population, 
largest state, etc. 
 
I took an Alaskan cruise in 1997 and loved it 
-- visited four cities. 
 
Taking a cruise for vacation. 
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In general, what about Alaska do you talk about? (Cont’d) 

 
Seattle  
 
The beautiful country. 
 
Cold weather. 
 
How cold it is. 
 
Great scenery, remote, Mt. McKinley. 
 
Possible travel/cruise. 
That there is a lot of beauty in Alaska. 

Drilling for oil, weather, Native 
population. 
 
Oil.  Also, friends who used to live there 
and what life was like there. 
 
Fishing, sightseeing, golfing at 
midnight. 
 
Fishing. 

 
 
 
 

Where do you get your information about Alaska – 
how have you learned most of what you know? 

 
Atlanta  
 
From PBS.  Occasionally, I receive cruise 
brochures from my credit card company -- 
USAA. 
 
History Channel and various magazines. 
 
Hearsay. 
 
Magazines and news reports. 
 

Some information from a friend that 
lives there and from the media. 
 
Various Orthodox publications and 
websites, National Geographic and 
NPR. 
 
Friends and Natives. Talked to people 
who have visited. 
 
Family, internet.

 
Boston  
 
NBC TV news or Boston Globe newspaper. 
 
Video tapes, internet, travel agent.   
 
Sierra Club magazine, NPR news reports. 
 
Network news. 
 
Talking to people, TV, magazines. 
 
News, internet, magazine articles. 

Visited Anchorage. 
 
Radio, travel TV station. 
 
Magazines or brochure. 
 
Magazines, TV shows. 
 
Media and friends’ accounts of visiting 
the state. 
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Where do you get your information about Alaska –   

how have you learned most of what you know?  (Cont’d) 
 
Chicago  
 
The TV news or world news. 
 
Milepost, various news sources. 
 
Just received a National Geographic Magazine 
about Alaska -- but have not read it yet. 
 
Mostly from the news and from people who have 
been there. 
 
Internet, school. 
 
News. 

N/A. 
 
Reading (newsmagazines, National 
Geographic, Nature Conservancy), 
public television. 
 
Online, magazine, or from people that 
have been there -- TV, Discovery 
Channel. 
 
Discovery and History Channel and 
vacation literature.  
 

 
Dallas  
 
Educational TV channels. 
 
Discussion with other people and newspaper. 
 
If I wanted to learn about Alaska, I would use the 
internet. 
 
Channel 13 and Discovery Channel. 
 
Friends who have taken cruises. 
 
News/friends. 

Osmosis, mostly.  Random 
news/magazine articles. 
 
Television, travel magazines, Wall 
Street Journal, National Geographic 
magazine. 
 
Radio and TV. 
 
Friends who have been there -- 
educational TV. 
 
I don’t study Alaska. 

Phoenix  
 
Have visited about 10-12 years ago for a month. 
 
Friends, travel channels, history channels. 
 
Friends/family. 
 
Relative who lived/visited there. 
 
Talking with people who have visited and by 
reading. 
Through the news or television. 
 

Touring there -- reading various travel 
and other publications. 
 
Internet. 
 
First-hand from my visit.  Other than 
that, the Discovery Channel or other TV 
shows focusing on Natives. 
 
Travel channel, friends who have been 
there and lived there.
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Where do you get your information about Alaska –   

how have you learned most of what you know?  (Cont’d) 
 
Seattle  
 
People who’ve lived there and the news. 
 
Friends who have lived there, books, radio and 
newspaper. 
 
TV shows and National Geographic. 
 
Reading, friends and media. 
 
School on the news. 

My friends live there. 
 
Talking to friends. 
 
Nature shows, PBS stories. 
 
I have visited Alaska.  I have friends 
who have fished in Alaska. 
 
Relatives that live there. 
 

 
 
 
 

What questions do you have about Alaska?  What would you like to know more about? 
 
Atlanta  
 
What is there to see (aside from tundra)?  
Isn’t it expensive? 
 
How severe the weather is and the best 
time of year to visit. 
 
I’d like to know about the seasons -- how 
people adjust to the daylight part of the 
year.  What types of tourist attractions are 
there? 
 
The changes in climate, the history of the 
state and culture of the people. 

 
Actual scientific facts on the natural 
resources available and the impact on 
retrieving them. 
 
How hard is it to drive to Alaska -- just 
getting there and getting around? 
 
Best time to visit, work opportunities and 
economic picture. 
 
Availability of travel/tour companies for 
week-long stays. 
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What questions do you have about Alaska? 
What would you like to know more about?  (Cont’d) 

 
Boston  
 
Whether U.S. energy needs are properly 
balanced against the need to protect the 
environment. 
 
What is life like in Alaska?  How is the 
healthcare?  Are there any biotechnology 
company’s there? 
 
Cost to travel there, what to do when visiting, 
cost of accommodations. 
 
Is it really that cold?  is it cold all year round? 
 
Glaciers and cruises. 

Natural resource capabilities. 
 
I’m mainly interested in the history, 
especially in the very distant past when 
it was a land bridge and early people 
crossed over it into North America.  
The geography is also interesting and 
preserving it from overdevelopment 
too. 
 
I have no questions.  I just want to 
know more of Alaska’s role in global 
warming or stemming it.  But it doesn’t 
seem like knowledge affects decisions. 
 

Chicago  
 
Why can we not use the oil in Alaska and how 
much is there in comparison to the Middle East. 
 
Cruises, plane trips (Bush pilots), where to say 
when driving to Alaska. 
 
How people that live there deal with the length of 
days -- either very long or very short. 
 
Tourist industry (Alaskan Highway), fishing 
industry, change in marijuana law. 
What it’s like to visit, what things there are to do.  
Also, if much of it is even accessible. 

I would like to know whether or not we 
intend to invade the state more than we 
have for the oil pipeline. 
 
Parks and wilderness areas, camping 
and sightseeing, Native American 
culture and history. 
 
Global warming happening?  Water 
clean, yet due to previous oil spill. 
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What questions do you have about Alaska? 

What would you like to know more about?  (Cont’d) 
 
Dallas  
 
Can I drive my guns through Canada to get to 
Alaska? 
 
Truly interested in land mass and what would be 
endangered if oil drilling were to take place. 
 
What is the major tourist city and what are the 
best cruises in Alaska? 
 
What can be done to tap the vast oil reserves 
while not affecting the wilderness areas 
adversely? 
 
Concerned about destruction of natural 
wilderness due to global warming and 
development. 

Kinds of opportunities for business 
growth. 
 
What is it really like (urban vs. open 
land)?  What are its major industries? 
 
Traveling. 
 
I would be interested in learning about 
the people, cultures, foods, things of 
that nature. 
 
Environmental balance -- how would it 
be affected by drilling?  How would it 
affect tourism and citizens both? 
 
How people of Alaska make a living.  
What kind of business is there. 

 
Phoenix  
 
How many months are dark?  Snowfall amount 
and the cost of living. 
 
What it is like to live there year round; what is 
the economy like?  Would like to know more 
about inland cities. 
 
Wildlife, Aurora Borealis, small plane tours and 
travel. 
 

What is the risk/reward for drilling in the 
Arctic Wildlife Refuge? 
 
Weather and travel.  Life in genera 
 
What is it like to live there?  Are there 
cities/urban communities? 
 
History, travel, exploration.  If main 
roads are all paved.

Seattle  
 
Travel in the state. 
 
How much the economy might gain by drilling 
and if we do then what sort of other national 
parks will take their place. 
 
Sea life like scuba diving to see natural habitats 
and whale watching.   
East of interstate travel. 
 
Pipeline and salmon and baby seals. 

If the environment is really in that much 
danger from oil drilling, over-hunting 
and over-fishing.   
 
What’s going on with the Alaska 
pipeline? 
 
How to keep it beautiful. 
 
Planning a trip to Alaska.
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Focus Group Profiles          
 

 
Gender 

DITTMAN RESEARCH CORPORATION OF ALASKA 

 
 

Age 

 
 

Occupation 

 
Professional: Attorney, professor 
Service: Law enforcement, education, health field, support  
Sales: Real Estate, Banking, Insurance 
Construction: Remodeling; contractor 
Office: Secretary, Computer Tech; Dispatch 
Homemaker: Homemaker; childcare 
Retired: Retired; unemployed 
 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
Male 5 5 7 6 5 5 34 

Female 4 6 3 6 5 6 30 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
18-29 years 1 2 1 1 0 1 6 
30-44 years 2 5 4 4 5 4 24 
45-59 years 5 2 5 6 3 3 24 

60 years or older 1 2 1 1 2 3 10 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
Professional 1 1 0 1 1 0 4 

Service 5 1 2 2 4 3 17 
Sales/Retail 1 2 3 3 1 2 12 

Construction/Labor 0 1 0 1 0 1 3 
Office/Clerical 1 2 1 3 4 3 14 

Homemaker/Childcare 1 1 1 0 0 1 4 
Retired/Unemployed 0 0 2 0 0 1 3 
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Focus Group Profiles (cont’d)          
 

 
Do you generally consider yourself to be well informed on political issues,  

such as current pending legislation or action by the U.S. Congress? 
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 When thinking about politics and government, do you consider yourself to be… 

 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
Yes 9 7 10 8 10 6 50 
No 0 3 1 4 0 6 14 
N/A 0 1 0 0 0 0 1 

 Atlanta Boston Chicago Dallas Phoenix Seattle Total 
Very 

conservative 1 1 1 0 0 0 3 

Somewhat 
conservative 4 3 3 5 4 2 21 

Moderate 0 5 4 3 3 2 17 

Somewhat 
liberal 2 2 1 1 4 6 16 

Very liberal 2 0 1 3 0 1 7 
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Do you belong to any public interest or advocacy groups? 

 
Atlanta   
 
NRA and Civil War Preservation Trust. 
 
Rock the Vote and NPR (Story Board).  
 

Young Democrats. 
 
AJCL -- Christian advocacy group. 
 

Boston  
 
The Esplanade Association in Boston and 
the Boston Public Library Foundation. 
 

Audubon Society. 
 
Former Sierra Club. 

Chicago  
 
Best Committee, School District 158. 
 
Nature Conservancy, NRA, Trash-to-Trails, 
Americans for Immigration Control. 
 
None of any great interest. 
 

Planned Parenthood, Bat Conservation 
International (Science Education 
Advocacy Group), National Abortion 
Rights Action League, Freedom From 
Religion Foundation. 
 
“CAPPS” (neighborhood organization).

Dallas  
 
Advocacy for my church. 
 
National Kidney Foundation. 
 

Libertarian Party. 
 
PTA -- lobbyist for children’s issues

Texas Probation Association Local Union. 
 
Phoenix  
 
Emily’s List. 
 
NRA. 
 
National Geographic Society. 

NRA 
 
Sierra Club. 

 
Seattle  
 
No responses offered. 
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During the period May 15 through May 23, 2006 six “opinion leader” focus groups were held in six 
U.S. cities geographically distributed throughout the nation.  Each group was attended by 9-11 
“opinion leaders” of that area.  At the end of each group participants were asked what questions 
they had about Alaska and what information they would like to know.  The following is a summary 
of those questions and requests.   
 
Atlanta  

● How bad are the mosquitoes? 
● What’s the best times to visit? 
● What are the best things to see and do and what’s not?  
● What do Alaskans do for fun? 
● Do planes replace cars for general transportation? 
● I want to know about the culture of Natives. 
● More tourism information. 
● What’s the cost-of-living up there? 

 
 
Boston  
 ● Good places to stay, especially B&Bs? 
 ● Demographics  
 ● What to see and where to go. 
 ● What industries do you have? 
 ● What’s the transportation system like? 
 ● How’s the economy?  
 ● Are the stories on Deadliest Catch really true? 
 ● Where are the best tourist spots? 
 ● What is life like in the city vs. wilderness? 
 ● Do you have different Native to non-Native perspectives? 
 ● What about the climate, the darkness and the cold? 
 
 
Chicago  
 ● Global warming, is it affecting your wilderness? 
 ● What is the population? 
 ● What’s the size of ANWR? 
 ● Do you have radical environmentalists? 
 ● Exactly how much oil is there up in Alaska? 
 ● Describe the daylight/darkness. 
 ● I’ve heard that there is strong respect for family there, is that right? 
 ● What about the nightlife? 
 ● I want to know more about the Native people. 
 ● What is the cost-of-living? 
 ● How tall is McKinley, and can you see it from where you live? 
 ● What’s the fishing like? 
 ● More details on the moose population information. 
 ● I heard they give you a free education up there at UAA?  
 ● What are the predators to wolves? And are Caribou good eating? 
 ● Who owns the land in Alaska? 
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Dallas 
 ● What are the long days and nights like? 
 ● What is it really like -- urban/rural, biggest city? 
 ● Is there a Starbucks? 
 ● What do Alaskans want – what makes them tick to a different lifestyle? 
 ● Are igloos real? 
 ● What’s the environment like?  Is it at all refined? 
 ● What’s the cost-of-living? 
 ● Do you have refineries there?  
 ● What are your taxes on oil? 
 ● What about wages – are they higher there? 
 ● What are the other major occupations and industries besides oil? 
 ●  What do you do for fun?   

 
 
Phoenix  
 ● What are your industries? 
 ● Are there good investment opportunities? 
 ● Is it true you have to fly everywhere? 
 ● Why won’t a ferry work in Anchorage instead of the [Knik Arm] Bridge?   
 ● What’s the demographic profile? 
 ● How well represented are the Natives in your government? 
 ● What’s Alaska’s vision for itself? 
 ● Do Alaskans support oil drilling? 
 ● What’s the population? 
 ● What’s the official language? 
 ● What are they doing to bring in new businesses? 
 ● Are there tensions between rural/urban concerns? 
 ● What’s the opinion on oil -- is development in ANWR supported by Alaskans? 
 ● How much is being pumped now and where does it go? 
 
 
Seattle  
 ● What is the impact on residents regarding all the oil development up in the frozen Arctic? 
 ● How much is the PFD worth? 
 ● What is the PFD? 
 ● I’m concerned about overpopulation -- is that something you Alaskans worry about? 
 ● What preservation measures is Alaska taking to help the ecology? 
 ● Does Alaska affect global warming? 
 ● What does Alaska want regarding drilling? 
 ● What do Alaskans think about drilling? 
 ● Is it hard to live in a state with so much pushing to develop all the time? 
 ● Tell me about the money for Alaskans. 
 ● Do the indigenous populations receive the money too? 
 ● Need more travel information and fishing information. 
 ● Are the Native people okay with all the development? 
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Verbatim Comments 
 
 
 

Question: “Overall, what’s the first word or phrase that comes   
    to mind when you hear the word “Alaska?” 
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 

  
 
 
Nice place to visit. 
 
Snow. 
 
Wilderness. 
 
Snow. 
 
Pipeline. 
 
Snow. 
 
Wilderness. 
 
Snow. 
 
Wide open. 
 
Anchorage. 
 
Wildlife. 
 
Far away. 
 
Vast. 
 
Midnight sun. 
 
Nature. 
 
Kodiak bears. 
 
Natural. 
 
Freedom. 
 
The northern life. 
 
Beautiful. 
 
Under-populated. 
 

 
Wilderness. 
 
Pipeline, drilling. 
 
Anchorage. 
 
Wilderness. 
 
Snow. 
 
Nature. 
 
Caribou. 
 
Vacation. 
 
Wide open spaces. 
 
Wilderness. 
 
Primitive.   
 
Been there before. 
 
Nature. 
 
Single men. 
 
Kodiak island. 
 
Cruise. 
 
Game. 
 
Snow. 
 
My dad. 
 
Snow. 
 
Wilderness. 
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 

  
 
Pollution, they are letting the  
state run the resources. 
 
Great wilderness. 
 
Wide open. 
 
Snow. 
 
50th state. 
 
Not a bad place but off by itself. 
 
Wilderness. 
 
ANWR. 
 
The last frontier. 
 
Medically underserved. 
 
Money. 
 
Nice and cool in the summer. 
 
Anchorage. 
 
Wilderness. 
 
Largest state. 
 
Large. 
 
Don't care. 
 
Wilderness. 
 
Rich natural resource. 
 
Undeveloped population-wise. 
 
Salmon. 
 

 
My cousin. 
 
Wilderness. 
 
Snow. 
 
Everyone gets free money every year. 
 
Snow. 
 
National monument. 
 
Beautiful. 
 
Wilderness. 
 
Far distance. 
 
Tourism. 
 
Elk caribou. 
 
Outdoors. 
 
Big. 
 
Dog -- i.e. huskies. 
 
Natural resources. 
 
Wilderness. 
 
Big and beautiful and cold. 
 
Remote. 
 
Snow. 
 
Wilderness. 
 
Wilderness. 
 
Wilderness
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 

 
 
Nome. 
 
The fiftieth state, just one of our states. 
 
Snow. 
 
Wilderness. 
 
Wildlife. 
 
Snow. 
 
My honeymoon. 
 
Penguins. 
 
USA. 
 
Adventure. 
 
Northern Lights. 
 
One of the 50 states. 
 
Environment. 
 
Vast. 
 
Cruise Alaska. 
 
Men. 
 
Drilling for oil. 
 
Wilderness. 
 
Big. 
 
Wide open frontier. 
 
 
Tourism. 
 

 
A friend. 
 
The last frontier. 
 
Wilderness. 
 
Danger. 
 
Salmon. 
 
Scenery. 
 
Pristine. 
 
Nature. 
 
Wilderness. 
 
Snow. 
 
Wild. 
 
Exploitation. 
 
Wilderness. 
 
Snow. 
 
Wilderness. 
 
Isolation. 
 
Remote. 
 
They have a very high demand for my 
occupation. 
 
Snow boarding. 
 
Clean. 
 
Wildlife. 
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 

 
 
Natural. 
 
Snow. 
 
Big. 
 
Snow. 
 
Cruise. 
 
Kodiak. 
 
Snow. 
 
North. 
 
Long nights. 
 
Juneau. 
 
Wilderness. 
 
Anchorage. 
 
Unspoiled wilderness. 
 
Great state. 
 
Vacation. 
 
Snow. 
 
Eskimo. 
 
Environment. 
 
Spectacular scenery and an abundance of 
natural resources. 
 
Snow. 
 
Travel. 

 
Big. 
 
Snow. 
 
People abusing the land and natural 
environment -- federal abusing resources. 
 
Distant. 
 
Big! 
 
Wilderness. 
 
Snow. 
 
Dog sled racing. 
 
More open spaces. 
 
Natural resources. 
 
Tough to live there. 
 
Wilderness. 
 
Want to go there. 
 
Most fantastic state in the union. 
 
Uncharted. 
 
Tourists. 
 
Vast. 
 
Fairbanks. 
 
Oil spill. 
 
Wilderness preserves. 
 
Isolation.
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 

 
 
Clean and pure. 
 
Juneau. 
 
Wilderness. 
 
Pipeline. 
 
Preserved. 
 
Remote. 
 
Wilderness. 
 
Oil. 
 
Last frontier. 
 
Diverse. 
 
Wilderness. 
 
Good economy. 
 
Wild frontier. 
 
Poles. 
 
Natural forests. 
 
Anchorage. 
 
Tourism. 
 
Snow. 
 
Vacation. 
 
Huge. 
 
Wilderness. 
 

Natural beauty. 
 
It's a state. 
 
Snow. 
 
Love. 
 
Family. 
 
It’s a great state. 
 
Snow. 
 
Big/vast. 
 
Cruise. 
 
Pristine wilderness. 
 
No state income tax. 
 
Juneau. 
 
Earth. 
 
New frontier. 
 
It is far. 
 
Pine trees. 
 
Wildlife/ wilderness. 
 
Wilderness. 
 
Undisturbed land by humans. 
 
When can I go? 
 
Snow. 
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 

 
 
Snow. 
 
North. 
 
Remote. 
 
Iditarod dog race. 
 
I love Alaska. 
 
Cold and lonely. 
 
Cruise. 
 
Pipeline. 
 
Memories. 
 
Big state. 
 
Tourism. 
 
Big. 
 
Wilderness. 
 
Wild. 
 
Earthquakes. 
 
Wilderness. 
 
Salmon. 
 
National parks. 
 
Beautiful. 
 
Vacation. 
 
Nature. 
 

 
I want to go there and all of the above. 
 
Snow. 
 
Snow. 
 
Up north. 
 
Pipelines. 
 
Potential. 
 
Drilling. 
 
Freedom. 
 
Fairbanks. 
 
Juneau. 
 
Wilderness. 
 
Wilderness. 
 
Snow. 
 
Snow. 
 
Baked. 
 
Nephew lives there. 
 
Moose. 
 
Beautiful and untapped. 
 
Wilderness. 
 
Iditarod. 
 
Frontier. 
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 

 
 
Anchorage. 
 
Juneau. 
 
Snow. 
 
Grandness. 
 
Environment. 
 
Wilderness. 
 
Wilderness. 
 
Flowers. 
 
Alaskan Natives. 
 
Open space. 
 
A trip that my parents took. 
 
Gold. 
 
Snow. 
 
Gold. 
 
Denali. 
 
Denali. 
 
Wilderness. 
 
Wide open spaces. 
 
Cruise. 
 
Ozone problem. 
 
Alaskan cruise. 
 

 
Lots of money. 
 
Pork projects. 
 
Sports. 
 
Don’t know much about it. 
 
Large. 
 
Vacation. 
 
Wilderness. 
 
Pipeline. 
 
Wilderness. 
 
Snow. 
 
Kodiak bears. 
 
North to Alaska. 
 
Juneau. 
 
Anchorage. 
 
Nature. 
 
Snow. 
 
Wild. 
 
Wilderness. 
 
Wildlife. 
 
Open wilderness. 
 
Klondike, gold. 
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 

 
 
Snow and igloos. 
 
Wilderness. 
 
Seward's folly. 
 
Scenery. 
 
Globalization. 
 
Pipeline. 
 
Promising there.  A lot to be done there in 
their economic situation and government. 
 
Need a pipeline. 
 
Birthday. 
 
Fantastic. 
 
Snow. 
 
Snow. 
 
Rage. 
 
Wildlife. 
 
Wilderness. 
 
Far away. 
 
I need to go there on vacation. 
 
Nome, Alaska. 
 
Cruises. 
 
Open spaces. 
 
 

Pipeline. 
 
Untapped. 
 
Wildlife. 
 
Incredible. 
 
Juneau. 
 
Snow. 
 
Snow. 
 
Cruise. 
 
Big. 
 
Northern Lights. 
 
Big wilderness. 
 

Great outdoors. 

 
Ted Stevens. 
 
Wilderness. 
 
Wildlife. 
 
Wilderness. 
 
Nature. 
 
Wildlife. 
 
Global warming. 
 
Vast land. 
 
Family in Alaska.
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QUESTION:   

 “Overall, what’s the first word or phrase that comes to mind when  
 you hear the word “Alaska?” 
 

 
Wilderness. 
 
Salmon. 
 
American eagle. 
 
My daughter was there. 
 
Anchorage. 
 
Far away. 
 
Inside passage. 
 
Wildlife. 
 
Snow. 
 
I’m moving there. 
 

Environment. 
 
The last untouched area. 
 
Cruise. 
 
Fishing. 
 
Wilderness. 
 
Wildlife. 
 
Frontier. 
 
It doesn’t seem like a part of anything to me. 
 
Anchorage. 
 
Fairbanks. 
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Verbatim Comments 
 
 
 

Question: “And what’s the reason that’s the case -- why you 
have a (POSITIVE/NEGATIVE) impression of 
Alaska?” 

 
POSITIVE 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

  
 
 
Natural resources. 
 
Haven’t heard anything bad. 
 
Governed well. 
 
My children lived there for awhile and they 
seemed really positive about it. 
 
Just another state. 
 
Natural resources such as oil and 
petroleum. 
 
Not overpopulated.  Has natural resources.   
 
Military bases. 
 
Our state. 
 
A pristine place to live. 
 
I think it’s wild and beautiful.  And I think 
people go there to work and has great 
potential for a great economy. 
 
Heard good things. 
 
The Exxon oil spill. 
 
Un-chartered territory. 
 
Strong fishing industry and preserve of 
nature. 
 
Part of the earth, it has got to serve some 
purpose. 
 
Unpolluted. 
 
I have seen pictures of it and it is gorgeous. 
 

 
It’s so non-developed. 
 
Probably the people there. 
 
Serene. 
 
If you like the cold it’s great. 
 
Unspoiled habitat. 
 
Television ads. 
 
From what I hear the economy is much 
better.  My friend's daughter is living far 
better economically. 
 
It’s huge wild area largely unspoiled. 
 
Don't hear negative things about Alaska at 
all. 
 
Good edition to our economy, and for our 
borders, and terrorism. 
 
Unspoiled. 
 
Natural resources. 
 
It’s in the U.S. and doesn’t belong to 
Russia. 
 
Because Alaska has a good oil reserve. 
 
Oil. 
 
Newer state. 
 
Everything I’ve seen about Alaska has been 
positive in nature. 
 
Had a romantic cruise there. 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

  
 
 
It's okay.  I'm fine with it. 
 
I haven't heard anything bad about it except 
that it is cold. 
 
Alaskan pipeline and the coastline. 
 
Part of the U.S. 
 
Friend told me about it. 
 
I’ve never been there, but I’ve never heard 
anything bad about it. 
 
Wildlife. 
 
I think Alaska is important because it’s part 
of our states and it's going to help our 
economy. 
 
I know someone that stays in Alaska and it 
sounds good. 
 
The landscape and the economy. 
 
Economy is better. 
 
It looks beautiful. 
 
Positive information in the media. 
 
The people would cause a positive reaction. 
 
I’ve never heard anything bad about it. 
 
They are isolated. 
 
Eskimos. 
 
Resources. 
 
From TV. 

 
People seem to be more alive.  They were 
when I was young. 
 
The wild frontier. 
 
Beautiful, people are nice. 
 
Part of the United States. 
 
Icebergs. 
 
Spoiled land. 
 
Still wild. 
 
It’s the last frontier. 
 
Family member gave good report. 
 
Frontier spirit. 
 
The great wilderness frontier it is still in a 
natural state. 
 
Haven't caused us any problems. 
 
It’s vast and only minimally inhabited. 
 
Removed from U.S. 
 
It’s one of our states. 
 
No pollution. 
 
Part of U.S. 
 
I don’t think there’s anything about it that is 
bad.  It’s an unknown. 
 
Part of our country. 
 
Seems to be going good for U.S.
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

  
 
 
Nothing else to compare it to. 
 
The people are friendly and on the same 
level in general. 
 
Have heard no negative. 
 
Parents took a ship there and said it was 
beautiful and the people were nice 
 
A lot of resources potential there like the oil 
and opening the Prudhoe Bay. 
 
Friends. 
 
Known people who lived there and they had 
nice things to say about it. 
 
It’s the last frontier. 
 
What I’ve read. 
 
Just a nice state, it's interesting. 
 
It hasn't been ruined be moving in and over 
building and factories. 
 
Don’t like the governor. 
 
Kept in pristine condition. 
 
Possibilities there are great.  The 
development is going to be fantastic. 
 
I’m a teacher, and the students that come 
from Alaska have a very strong educational 
background. 
 
Because of their tax structure. 
 
Good weed. 
 

 
Preservation. 
 
Geography. 
 
Studied it a lot and know people who live up 
there. 
 
Someday I hope we get that oil. 
 
Watched things on TV. 
 
I think the senator from there is an idiot.  He 
needs to be voted out of office. 
 
It seems like a really nice place to visit. 
 
Oil. 
 
Lots of resources. 
 
I have friends and relatives that live up 
there, the economy is good, and the 
weather is.  I like the climate. 
 
The people, the land, everything, i just 
thought it was great. 
 
Natural wealth.  Sparsely populated and I 
just think it would be neat to go see and visit 
the grandeur of it. 
 
The people, very friendly. 
 
People up there are enduring and respect 
the ecosystem and are determined and 
strong-willed. 
 
Oil. 
 
I don’t have a negative view. 
 
Not populated.
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

  
 
 
Oil. 
 
They don’t pay income tax and they get 
money back. 
 
Clean. 
 
Politicians. 
 
Very fascinated by it. 
 
People are very nice. 
 
Things I’ve read in the newspaper about 
Alaska. 
 
I would like to go there one day. 
 
Gold mine of oil. 
 
The things I hear about it are all positive. 
 
People who have lived that I have met. 
 
Never heard bad about it. 
 
It’s a little wilder and a little more free.  It’s 
not as infested with corporations and 
franchises. 
 
Because I haven't heard anything negative. 
 
Safe place to visit. 
 
 
Never been.  So doesn’t have any negatives 
towards it. 
 
It is one of the United States, I'm a proud 
American. 
 
Natural resources. 

 
It has a lot of wilderness and undeveloped 
areas and opportunities left. 
 
Want to go visit. 
 
Because it is part of our country. 
 
People from Alaska are very positive. 
 
Lots of fish, untamed. 
 
Peoples positive attitudes on the mainland. 
 
There is a resource that could be utilized. 
 
The oil is important to our economy. 
 
Read article and it sounded fascinating. 
 
Wonder what it would be like to visit. 
 
Northern Lights. 
 
I enjoyed everything I saw when I was up 
there. 
 
Because of oil. 
 
The people from Alaska you have met are 
very nice. 
 
Had a good time while was there. 
 
Looks of it. 
 
Geography channel. 
 
Clean nice place to live. 
 
Pays more. 
 
New frontier.
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

  
 
 
The people are great. 
 
Mystery world. 
 
I’ve lived there in the past. 
 
One of our last frontiers. 
 
I have relatives that live there. 
 
People were friendly. 
 
New and clean state. 
 
Never heard anything bad. 
 
I don’t like them killing all the wolves. 
 
They seem to have a good economy. 
 
Its one of the last wild places you can go. 
 
Seafood.  They get a lot of it. 
 
Nothing negative about it. 
 
Isolated. 
 
The last frontier that hasn't been raped and 
spoiled. 
 
Interested to visit Alaska -- I’ve never been.   
 
It could be a good place to learn to ski. 
 
The wilderness and the national parks it 
would be pretty. 
 
Crime rate is low. 
 
Son was in army in Alaska. 
 

 
It’s big, it’s unspoiled, it’s not heavily 
populated, 6 months of darkness and 6 
days of light.  I would like to experience that, 
and see the Northern Lights.  Alaska has a 
lot to see. 
 
More open. 
 
Clean air, people are incredible. 
 
Its pretty and the snowboarding is great. 
 
Real. 
 
Never been there so no negative 
impression. 
 
Best friend lives there and loves it. 
 
Using their ability and good sense to 
develop, being wise about plans and 
choices of government. 
 
Because it seems like a beautiful place to 
live. 
 
Bought pictures from friends. 
 
It's like a giant park; it’s not very inhabited. 
 
We haven’t screwed it up yet. 
 
The pollution. 
 
Just enjoyed the sights when I went on 
vacation. 
 
Do another pipeline and bring the oil here. 
 
Neat state to visit. 
 
It looks peaceful.
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

  
 
 
Oil sources. 
 
Fishing. 
 
One of our states. 
 
Because my son went up there and he was 
impressed. 
 
Things I’ve read and talking to people who 
have visited. 
 
Oil. 
 
I just like Alaska.  There are very few 
people, the vastness of it; the huge amount 
of territory, and of course the hunting. 
Other family members went on cruises to 
Alaska and told me it was beautiful. 
 
The beauty of it. 
 
Pretty nice place. 
 
Oil. 
 
Knows the people that live there. 
 
Unspoiled. 
 
Talking to other people. 
 
The oil prices. 
 
Haven’t heard anything negative about it. 
 
It’s part of the U.S. 
 
The overall place. 
 
I enjoyed the trip. 

 
Great experience there and I like the 
people. 
 
Saving animals. 
 
It has spectacular scenery and an 
abundance of natural resources.  The 
people living there are strong-willed and 
determined.  Opportunities for anyone 
industrious enough to make a go of it there. 
 
Family lives there. 
 
They have so much to offer. 
 
Friendly people. 
 
Jobs can be created by finding oil up there.   
 
It would improve Alaska and America. 
 
Environmentally aware. 
 
We could use the natural resources. 
 
Lots of potential. 
 
Because it usually votes Republican. 
 
Friendly people. 
 
Pretty -- the scenery. 
 
Everything. 
 
No pollution. 
 
Dog sled racing.  Can you tell I am into it? 
 
Oil. 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

 
 
 
A lot of opportunity and resources. 
 
People are less materialistic. 
 
Family lives there. 
 
I think it’s a great place to do things. 
 
Never heard anything bad about it. 
 
Lots of resources. 
 
Nice place to visit. 
 
It is a unique place. 
 
Vast. 
 
Isolated. 
 
Nothing negative. 
 
The president drilling. 
 
Overall contributions and can become 
stronger as a state. 
 
Born there. 
 
The whole state amazed me. 
 
Haven't heard anything negative. 
 
Vast open spaces. 
 
Do not know much about it so I can make it 
positive if I want to. 
 
People have gone there for a month or so 
and had a good time, it's a fun place to visit. 
 
 

 
Things that you read. 
 
Know people how have done work there 
and we should drill for oil there. 
 
Part of the U.S. 
 
Friends. 
 
Because it's a part of the U.S. 
 
Never been there. Want to see what it is 
about. 
 
Compensate people to live there. 
 
People's opinion. 
 
You never hear anything bad about it. 
 
Friend went on a cruise. 
 
Crucial part of our oil supply. 
 
Very little used of it. 
 
Plentiful resources. 
 
Clean. 
 
We have an untapped energy resource. 
 
Oil. 
 
Part of the United States. 
 
It’s part of the U.S. 
 
Oil. 
 
Clean. 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

 
 
 
One of the states. 
 
Natural beauty. 
 
Open space and wilderness. 
 
Very nice people. 
 
Positive advertised. 
 
It’s part of the country. 
 
Heard many good things. 
 
The people. 
 
Recreational activities. 
 
Sounds like a good place. 
 
Oil. 
 
Better opportunity and a good place to live. 
Secluded. 
 
I didn’t find anything bad about it. 
 
Weather. 
 
Family visited and said it was nice. 
 
Because they have oil. 
 
Wilderness. 
 
Refuse. 
 
Never been there but have seen a lot of it 
and have friends and family that have been 
there. 
 

Huge state, "I like it" -- what it has to offer. 
 
Pristine wilderness.  And I would like to see 
it. 
 
The wilderness. 
 
From what I’ve heard about it. 
 
Because it’s part of the U.S. economy. 
 
No oil drilling. 
 
Just things I’ve heard.  Hearsay I agree with 
the environmentalists.  Alternative fuel. 
 
Heard from friends that they enjoyed living 
in Alaska. 
 
Only heard good things. 
 
Not a lot of people and a lot of resources. 
 
Nature. 
 
I had a brother that lived there. 
 
I know people that have lived up there.  And 
I’ve heard good things about Alaska. 
 
Friends and family. 
 
No reason not to. 
 
It’s our last frontier. 
 
Relatives and friends. 
 
There's a lot of work in Alaska and I'm 
familiar with a lot of it. 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

 
 
 
Oil. 
 
Always have read about and liked Alaska 
but I am concerned about global warming 
and the glaciers melting.  Yes I have an 
interest in it. 
 
From what I heard and seen, the 
environment I just love it. 
 
The last American frontier. 
 
Everything about it. 
 
Tourism. 
 
More risk takers up there. 
 
One of the last frontiers. 
 
Had a friend who lived there. 
 
It's just part of the U.S. and it works for me. 
 
It is new fresh land. 
 
I have no negative opinions of them. 
 
Never been there to see anything negative. 
 
Haven’t heard anything bad about it. 
 
Never heard anything bad about it. 
 
From the people who have visited there. 
 
Snowboarding. 
 
Because I’ve never been there. 
 
Never been there, sounds nice. 

The ice --I like ice. 
 
It’s got oil. 
 
Don't know that much about Alaska. 
 
Know people who have visited there and 
they believe it is wonderful. 
 
Relatives that live there. 
 
The atmosphere and the animals. 
 
Friends enjoyed themselves there. 
 
Read all about it. 
 
I'd like to see them drill oil and gas up there. 
 
Up-and-coming state where we get most of 
our oil. 
 
Fuel resources. 
 
It’s fun. 
 
Just from peoples’ impressions. 
 
I enjoyed myself. 
 
Money to be made. 
 
Been told about Alaska, positively. 
 
Don't know much about Alaska. 
 
Personal opinion. 
 
Ability to play golf all day. 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

 
 
 
Clean environment. 
 
Daughter been there. 
 
Don’t know much about it. 
 
Doesn't know very much about it. 
 
Because I’ve been there. 
 
Part of U.S.  Would like to see it. 
 
I have a positive outlook on any state. 
 
Never heard any negativity. 
 
Don't know as much as I should about it. 
 
Nice feelings. 
 
People. 
 
Resources. 
 
It’s clean and nice. 
 
Room for growth and opportunity. 
 
I’ve never heard anything bad. 
 
Interesting place to visit. 
 
Relatives live there. 
 
No bad impression. 
 
From what people tell me. 
 
Pretty nice place to live. 
 
Land and people. 
 

Wilderness. 
 
Food and fishing. 
 
Parks. 
 
Because what my husband said about it 
when he visited. 
 
Fishing. 
 
Wilderness. 
 
Last wilderness. 
 
Own country. 
 
Things I read and seen. 
 
Never heard anything negative about it. 
 
Clean air and environment. 
 
Fresh air and beautiful scenery. 
 
Clean. 
 
Oil. 
 
My friends love it. 
 
Big open country. 
 
Haven’t heard anything negative. 
 
Wilderness and should be preserved. 
 
Cruises. 
 
One of the few untouched states in the U.S. 
 
Free. 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

 
 
 
Nice place to visit. 
 
Cleaner water atmosphere. 
 
Environmental issues. 
 
Known others who lived there. 
 
I had a good time and people treated me 
well. 
 
Different and unique. 
 
It’s far away. 
 
All I’ve read and heard. 
 
A comforting feeling. 
 
Don’t have any negative ones. 
 
New frontier. 
 
Wilderness. 
 
Progressive thinking. 
 
Wildlife. 
 
Unspoiled. 
 
Sounds clean. 
 
Wildlife. 
 
I have no reason to think negatively about it. 
 
Want to explore. 
 
Nice place. 
 
Resources and make the country richer. 

It is the last frontier. 
 
Daughter likes it. 
 
No reason not to have a good impression. 
 
Not overly excited about it. 
 
Not as many laws there. 
 
It is peaceful. 
 
Friends who have been there. 
 
Open spaces clean air. 
 
Need oil. 
 
No reason to be negative. 
 
It would be a neat place to live. 
 
Don’t have a negative one. 
 
Know people who been there. 
 
Got to see the Natives, what other tourists 
don’t get to see, and it’s beautiful. 
 
Unspoiled, remote. 
 
Place for hippies. 
 
Adventurous. 
 
Everything. 
 
Habitat, resources, it’s like the last frontier 
that we have. 
 
Seafood. 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a POSITIVE impression of 
Alaska?” 

 
 
 
Not so crowded. 
 
Frontier. 
 
Because it's part of the U.S. We love our 
country. 
 
I think it's a great place I think it's a great 
place. 
 
Friend who live there. 
 

Nice place to live for a little while. 
 
Lived and worked there. 
 
Snow. 
 
Pristine natural state. 
 
Friends have recommended. 
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Verbatim Comments 
 
 
 

Question: “And what’s the reason that’s the case -- why you 
have a (POSITIVE/NEGATIVE) impression of 
Alaska?” 

 
NEGATIVE 
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QUESTION:   

 “And what’s the reason that’s the case -- why you have a NEGATIVE impression 
of Alaska?” 

  
 
 
I'm too old so why worry about it. 
 
Boring. 
 
Bush. 
 
It's where people go who don't fit in down 
here, Barrow.  The Natives are being 
abused for work. 
 
Gray and dirty. 
 
Too long light and dark. 
 
Refuse. 
 
Drugs. 
 
Refuse. 
 
Highway to nowhere. 
 
They are destroying trees to make 
highways. 
 
What I read about it is not very good. 
 
Too far away. 
They have very poor medical outreach they 
don't have enough doctors. 
 
Government is screwed up in Alaska.  Other 
than that, lovely wilderness. 
 
Senators in Alaska -- Stevens and 
Murkowski. 

 
Dark most of the time.  It's cold. 
 
The politicians are too greedy. 
 
Winters are too long. 
 
They are sitting on the top of the oil barrel.   
Don’t think they are very fair -- they should 
be able to drill for oil. 
 
Don't know much about it. 
 
No idea.  I never thought about it. 
 
Because congress won't let them drill. 
 
Lack of education about it. 
 
I'm old, but if I were younger I’d like to go 
there. 
 
I don't think their economy is any better than 
ours. 
 
No cities, low populations and cold weather. 
 
Negative towards the U.S. and the drilling. 
 
My body reacts strange to cold weather. 
 
I had a daughter who was homesick when 
she lived there. 
 
Too far away. 
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Verbatim Comments 
 
 
 

Question: “In your opinion, what are some of the different 
attitudes or characteristics of people who choose to 
live in Alaska?”   
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

  
 
The hustle. 
 
Very friendly. 
 
Frontier mentality.  Able to deal with 
difficulty than the average person. 
 
Independent. 
 
They have better attitudes. 
 
More conservative and keep national 
resources as long as they can. Even though 
they know they have to develop some parts 
of the wild. Taking a conservative approach, 
to get what they need. 
 
Haven't been a part of the states as long. 
Their Native people are Eskimos and have 
people from Russia and other northern parts 
of the world. 
 
Overwhelming attitude. 
 
Better values. 
 
Independent. 
 
Oil benefit. 
 
Independent. 
 
Quieter personality and more solitude.  I 
think they have a quieter personality and 
are more solitude. 
 
There more rugged and independent 
individuals. 
 
Physically strong. 
 
Hardier. 
 

More self-reliant. 
 
More rugged and outdoors type. 
 
They have more spending money. 
 
Less government interference in their lives. 
 
Carefree. 
 
Outdoors and weather. 
 
More adventurous. 
 
Pioneer. 
 
Have to be a little more daring to have to 
make work. 
 
More exploratory. 
 
Adventurous. 
 
More pioneering. 
 
Outdoor kind of person, sportsman, hunter, 
fisherman. 
 
Wilderness, solitude. 
 
Getting around and not having the daylight, 
I think they have a harder life. 
 
Naturalists, preserve there wildlife natural 
resources. 
 
Indians. 
 
Frontier attitude. 
 
Mix of different nationalities. 
 
Wild West-types.

DITTMAN RESEARCH CORPORATION OF ALASKA 



 
APPENDIX F HOW THE U.S. VIEWS US 

 
 

28 

 

 
QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

  
 

DITTMAN RESEARCH CORPORATION OF ALASKA 

Closer to Native cultures. 
 
Culture different. 
 
Nationalities. 
 
Economic support, wilderness, isolation, 
and more rugged. 
 
Just different. 
 
Independence. 
 
Self-governing. 
 
Self-reliance. 
 
More independent. 
 
Independent. 
 
Self-motivators, also independent. 
 
More independent. 
 
Independent and unconventional. 
 
Independent. 
 
Independent. 
 
Independent. 
 
Independent, more capable of doing things 
on their own. 
 
Laidback and independent. 
 
More independent. 
 
Independent. 
 
 

 
More independent. 
 
Greater risk takers, more self-reliant. 
 
They would be more independent. 
 
Independent. 
 
More independent. 
 
Outdoors-type and individualists. 
 
Independent. 
 
Independent and outdoorsy. 
 
More independent/self-sustaining, more 
adaptive to their weather patterns. 
 
More independent, explorative. 
 
More self-sufficient and self-reliant and 
tough. 
 
Independent, levelheaded, they know what 
they want out of life, no bull. 
 
More concerned with the environment. 
 
More independent. 
 
More independence and less urban than the 
rest of the U.S. 
 
More people who are self-reliant than on 
federal government. 
 
Independent, more in control of their 
environment. 
 
Independent. 
 
They like the outdoors more.
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Independent. 
 
Independent, self-reliant attitude. 
 
More self-sufficient. 
 
More independent more pioneer spirit and 
more physical. 
 
More independent and hardier. 
 
Independent more self-sufficient. 
 
Independent. 
 
Independent. 
 
Independent. 
 
They like the outdoors more -- they are 
more independent. 
 
Independent, hardy; not sissies. 
 
More independent. 
 
Independent not constant influence from 
rest of the U.S. 
 
More maverick personalities. 
 
More independent. 
 
Independent and self-reliant. 
 
They can live off the land. 
 
Independent. 
 
Independent. 
 
More independent and free-thinking. 
Independent. 

Independent. 
 
March for own drummer. 
 
More independent. 
 
Independent. 
 
More dependent upon each other. 
 
Independent, more of an independent spirit.  
They like doing things on their own rather 
than in a group, more independent minded. 
 
Independent. 
 
Independent. 
 
Not as needy, easier to satisfy. 
 
Self-reliant. 
 
Independent. 
 
More independent minded. 
 
Self-reliant. 
 
More self-sufficient. 
 
Have more control over their lives and Big  
Brother isn’t constantly watching. 
 
More independent than other Americans. 
 
Independence. 
 
Independent, self-sufficient. 
 
Individual. 
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Individualistic. 
 
Self-reliant. 
 
Independent. 
 
Independent. 
 
Independent. 
 
Independent. 
 
Independent. 
 
Self-reliant. 
 
More independent, self-secluded/sufficient. 
 
Adaptable to their environment. 
 
Down-to-earth, and in tune with nature. 
 
They are able to adapt better. 
 
Able to adapt to the environment. 
 
They can put up with all of that darkness. 
 
Have to be adapted to changes. 
 
Have more of a survival instinct because of 
the harsh climate. 
 
Versatile. 
 
More resourceful. 
 
Survivors. 
 
Tougher way of life because of colder 
climate. 
 
They like colder territory. 

Weather. 
 
Independent thinking, outdoorsmen, people 
who like to fish, hike etc. 
 
Like the cold. 
 
They like cold, and most of those people 
like not having neighbors. 
 
They like the seasonal changes. 
 
Like the cold. 
 
People who like the cold. 
 
Must like the cold. 
 
Enjoy life a lot more, enjoy eating the King 
Crab, can stand the cold. 
 
Weather. 
 
Better endurance in cold. 
 
They like to freeze. 
 
Climate. 
 
Enjoy the cold weather. 
 
The coldness. 
 
They like the cold. 
 
Weather. 
 
Cold and dark. 
 
Colder climate. 
 
The cold climate. 
 

DITTMAN RESEARCH CORPORATION OF ALASKA 



 
APPENDIX F HOW THE U.S. VIEWS US 

 
 

31 

 

 
QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Tolerate temperature extremes. 
 
Weather. 
 
Extreme temp and weather. 
 
They like the cold weather. 
 
They’re running from something -- they’re 
crazy, it’s too cold, frostbite on the brain. 
 
Wear a lot of fur, cold all the time. 
 
Care about the environment. 
 
Things that are important are different and 
their environment is more important to them. 
 
Environmentalists hunting, fishing and 
mining. 
 
More involved. 
 
Appreciate the environment. 
 
Cavalier, less law abiding, individualists. 
 
They have different ideas in controlling the 
environment, the conduct of the people, and 
a different idea on automobiles. 
 
Ecology conscious. 
 
Closer family ties.  They learn to live off the 
land more. 
 
Resource conscious. 
 
A desire to be closer to nature. 
 
More inclined to be environmentalists and 
like more space. 
 

More conscious of the outdoors and 
environment. 
 
Less structured more in nature and earning 
more money. 
 
More environmentally friendly. 
 
Concerned with nature. 
 
They have some tribes and like nature more 
then most other people and are naturalists 
and earth-friendly. 
 
Closer to nature. 
 
Environmental. 
 
Environmentally conscious. 
 
Environmentally-minded. 
 
I think they care more about the 
environment than people here. 
 
More environmentally conscious. 
 
Environmentally conscience. 
 
Environmentally conscious. 
 
Environmentalist. 
 
More conservative. 
 
Are more conservative. 
 
Conservative. 
 
More conservative. 
 
More conservative.
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Either Native Alaskans or Californians so 
they are drastic both left and right. 
 
Less stress, more laidback. 
 
Less stress. 
 
Calm. 
 
Don’t have the same hustle and bustle as in 
the United States. 
 
More laidback. 
 
More traditional. 
 
More relaxed. 
 
More laidback. 
 
Humble. 
 
Laidback. 
 
They are more independent. 
 
Slower pace. 
 
More laidback. 
 
More laidback. 
 
More laidback than most. 
 
Laidback. 
 
Laidback. 
 
They like slower pace of life. 
 
They are looking for a more peaceful and 
slower place to live. 
 

Like the cold and nature. 
 
Slower pace. 
 
More relaxed. 
 
More laidback. 
 
They live at a slower pace or a different 
pace than the rest of the U.S. 
 
More laidback. 
 
Stressed-out level. 
 
Relaxed life at own pace. 
 
Live at a slower pace of life. 
 
Easygoing. 
 
More peaceful, a lot slower living. 
 
Laidback. 
 
Slower pace. 
 
The people are more laidback. 
 
Less uptight. 
 
Friendlier attitudes. 
 
Healthier, more friendly and spread out 
further and they get privacy. 
 
Personable and caring. 
 
Very friendly. 
 
Friendly and tend to be less concerned 
about their neighbors. 
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Night people.  Living in their particular cycle. 
 
More helpful, so they're not as stuck on 
themselves and as greedy. 
 
More friendly than New York, less likely 
than to shoot you than DC.  Better work 
ethic than Louisiana. 
 
No ego in Alaska. 
 
Pleasant folks. 
 
Welcome others. 
 
More rural. 
 
Less urban or metropolitan. 
 
More open space. 
 
Open space. 
 
They like wide open spaces and lots of land 
instead of houses everywhere.  And they 
like colder weather. 
 
Agrarian. 
 
Rural more than urban. 
 
They don’t want the urbanization of fast 
paced cities. 
 
Simpler life -- not as many big cities. 
 
Less roads, more space. 
 
Very hardy, very depressed due to lack of 
sunshine and large amount of rain. 
 
Stamina. 
 

More rugged. 
 
Toughness. 
 
More robust stronger better health than  
what the average here. 
 
Rugged and pioneer spirit. 
 
They have to be healthy. 
 
Tougher. 
 
Rough-and-tumble type, as compared to a 
softer livelihood down here. 
 
More rugged. 
 
A lot tougher. 
 
Solitary. 
 
There are more separated. 
 
Keep to themselves. 
 
Isolated stand-offish. 
 
More isolated. 
 
Not friendly and solitary Eskimo life. 
 
Remote living, or wanting isolation -- both 
together. 
 
They are more willing to be cut off from the 
rest of the United States as far as 
geographically. 
 
Stay to themselves. 
 
Libertarian, desire for solitude and 
escapism. 
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Don't like to be around other people -- like 
to be alone. 
 
More isolated. 
 
Stay to themselves. 
 
Simplistic. 
 
Not materialistic. 
 
Less concerned with creature comforts. 
 
More down to earth. 
 
Simpleness in life. 
 
Not as materialistic, work harder for the 
things they get. 
 
Simple lifestyle. 
 
Less needs, less materialistic.  Simple life. 
 
Less materialistic. 
 
More open minded, less materialistic. 
 
Not as materialistic. 
 
They’re more humble not as concerned 
about material things. 
 
They want less government involvement in 
there life. 
 
Less government control. 
 
They don't like control. 
 
Family-orientated. 
 
More family-oriented. 

A lot of people don’t have family so they 
group together and make their own family 
and have a lot of fun. 
 
More value-oriented family-oriented. 
 
Love for outdoors. 
 
Pioneering. 
 
Pioneers. 
 
Pioneers. 
 
Pioneers. 
 
More outdoor-oriented. 
 
They live more earthy.  Don’t live with the 
stress like here. 
 
They enjoy nature. 
 
Like the wilderness. 
 
More appreciative of nature, more willing to 
protect environment , resentment of modern 
culture. 
 
More reserved. 
 
Eat better. 
 
More reserved. 
 
Eating habits. 
 
A person who wants to be in nature or oil 
pipelines, who want to make money. 
 
A good attitude. 
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Overall they're just happier people, because 
you have to want to live there. 
 
Don't want all the congestion and want 
more clean air. 
 
Open spaces and all of the land. 
 
Happy and content. 
 
More positive. 
 
Positive attitudes. 
 
Outdoor activities. 
 
A little more agitated because of the lack of 
light. 
 
More prone to depression because of the 
darkness in winter. 
 
Outdoor. 
 
More depressed. 
 
Depression because of months of darkness. 
 
More will and adaptation to the cold.   
 
More based in reality and more realistic. 
 
More in touch. 
 
In touch with land and sea. 
 
Crime.  I don’t think they have racial 
tension.  The war is not a big deal for them.   
 
Not a lot of racism. 
 
They don't choose to live in a populated 
area. 

More self-sufficient and greater appreciation 
of the land. 
 
Technologically advanced.  They are not. 
 
Old fashioned. 
 
Views are different. 
 
Independent, friendly people. 
 
They live differently. 
 
Different lifestyle because of climate. 
 
Caring. 
 
More caring. 
 
Rugged, independent. 
 
Most of them are loners, they like the colder 
way of life, not much diversity. 
 
Pretty isolated.  Love the outdoors.  Adjust 
to dark in the winter.  A lot of Native 
Americans and Inuits. 
 
Positive attitude and strong characteristics 
for the environment. 
 
Not enough things to choose from. 
 
More liberal. 
 
Just like us. 
 
They have less willingness for Bush to die. 
 
Burnt out. 
 
New and in development stage.
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Cost of living. 
 
Choose not to drive everywhere. 
 
All days and all nights. 
 
Have a higher standard. 
 
They might need to fly or drive a boat. 
 
More low key. 
 
Native population. 
 
Not as fanatic as it is here. 
 
The sun don't shine up there and their 
attitudes just aren’t the same. 
 
Needs.  More heat, tighter better dwelling 
than we have. 
 
The people would be darker. 
 
Confidence. 
 
Territorial. 
 
Life is more stable, have better home, 
roads, schools. 
 
More patient with government services. 
 
More support from their representatives. 
Less gang-related. 
 
There seems like there is some prejudices 
there.  Like being somewhere different. 
 
More respect for people. 
 
The man to women ratio is a lot different. 

An attitude of "they owe me something" -- 
not a notion of independence but the world 
owes them something. 
 
Interests. 
 
Needy of the government. 
 
They’re not whiny little babies like the rest of 
the Midwest. 
 
Basic life. 
 
Moves too fast. 
 
Their lifestyle is based on the tourists. 
 
They would be better. 
 
They can go 6 months in the dark and 6 
months in the light. 
 
Higher thinking. 
 
Less educated. 
 
They think we have more privileges than we 
do. 
 
Service people. 
 
Hunting. 
 
They chose to go there because they want  
to be there. 
 
Eskimos. 
 
Heritage. 
 
It's dark a lot.
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QUESTION:   

 “In your opinion, what are some of the different attitudes or characteristics of 
people who choose to live in Alaska?” 

 
 
Their reality is different. 
 
Better health care. 
 
It’s cold up here. 
 
Distant relative to the U.S. 
 
Geographic. 
 
Their being one of the newest states. 
 
There's fresher air. 
 
It’s cold and dark. 
 

Nature. 
 
Outdoors. 
 
Economic jobs. 
 
Open space. 
 
Lifestyle. 
 
Great place to live. 
 
More friendly and accepting. 
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